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..^All-metal construction is a good start, and 
witii a high levei of build and finish, there's an 
air of quality about the 191 1 that sets 
apart from many rivals... 
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■ FULL METAL HEAVY WEIGHT PISTOLS f 

■ FULLY CHEQUERED AUTHENTIC FEEL GRIP ' 

■ 1 X 12G C02 CARTRIDGE POWERED 

■ FIXED NOTCH FRONT & REAR POST SIGHT 

■ MANUAL SAFETY ■ RECOIL BLOWBACK 

■ DETAILED 1/1 SCALE MODELS, SUPPLIED AT UNBEATABLE PRICES 


SERVING THE GUN, FISHING AND SPORTS TRADES FOR MORE THAN 40 YEARS 


^ Commerce Way, Whitehall Road Industrial Estate, Colchester, Essex COE 8HH 

Tel: 01E06 795333 Fax: 01206 792679 www.sportsmk.co.uk sales@sportsmk.co.uk 

Please visit www.sportsmk.co.uk for the Remington and Sportsmarketing catalogues and phone or email for your Trade Dealer Pack 

Sportsmarketing is the UK sole distributor for Remington products. 




All-rounder. 

A universal riflescope, thanks to its large 
zoom range and 50 or 42 mm front lenses. 

For every situation: in combination with the diameter of the front lens, the universal magnification 
range makes the Magnus 1.8-12x50 and Magnus 1.5-10x42 perfect companions on every hunt. 
With its outstanding zoom range, high low-light performance, and excellent light transmission, 
this rugged and enduring riflescope impresses in every hunting situation. 

Universal 1.5-12x zoom range: ideal for hunting from high seats, stalking, 

and driven hunts 
Compact construction 

Fine, situation-oriented reticle with bright illuminated spot 

Water- and dirt-repellent AquaDuraD coating 

Automatic shut-off for maximum battery life 


Visit your authorised Leica dealer and see for yourself - or find out more 
on the Web at www.leica-hunting.com. 
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Firearms law review 
on the horizon 


A wide-ranging consultation on 
the problems with firearms law 
is being undertaken by the Law 
Commission, with the promise 
of a full report due out early 


next year. 

The Law Commission, on behalf of the 
Home Office, is working with the sport s 
governing bodies and many others to 
understand the problems of current legislation 
and find potential solutions. 

It admits that the current laws governing 
the ownership and use of firearms are “complex 
and difficult to apply” since the rules are spread 
across a number of pieces of overlapping 
legislation, creating significant practical 
difficulties for investigating authorities and 
prosecutors, and generating uncertainty for the 
licensed firearms community. 

So it has published what it calls a scoping 
consultation paper , designed to identify the 
most pressing problems in firearms law, making 
provisional proposals for remedies and asking 
consultees for their views on the suitability of 
those remedies. 

Early consultation with stakeholders has 
already suggested that the failure to define 
words like Tethal’ and component part’ causes 
considerable difficulties in practice for the police 
and the Crown Prosecution Service, as well as 
licensed firearms owners and the trade. 

So the commission wants help on how 
these terms ought to be interpreted, not only 
benefiting everyone who has to deal with the 
law but also improving enforcement. 

Some areas of firearms law have also faded 
to keep pace with technological developments. 
For example, the test for determining whether 
an imitation firearm can be converted into a live 
firearm originates from 1982. The commission 
wants the law to reflect the ease with which 
firearms might be converted in the modern 
world. 

Professor David Ormerod QC, Law 



Commissioner for criminal law, said: “The 
law must strike the right balance between 
protecting the public from firearms misuse 
and the needs of licensed firearms users. In our 
scoping consultation we are seeking to identify 
opportunities in the law to maximise public 
safety and minimise the risk of potentially lethal 
weapons falling into the wrong hands. 

“The present law on firearms is found in over 
30 pieces of legislation. It contains numerous 
illogicalities and inconsistencies, and can be 


difficult to use. The Law Commission believes 
there is a strong case for bringing all firearms 
legislation under a single Act, to clarify the law, 
make it easier to use and future-proof it against 
technological change. 

“We are asking for evidence to support this 
case from all those who legitimately own and 
use firearms, and those who investigate and 
prosecute their criminal use.” 

Z> Continued on page 6. 
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BEST WINTER FOOTWEAR RANGE? 
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COMMENT 


John Hunter 

Checking out 
the law 


U sually when I start 
writing the words 
“gun legislation” or 
“firearms law” I am 
bringing you bad 
news but this time around my 
front-page story might actually 
prove to be a blessing. 

The Law Commissions 
consultation into gun laws might 
make the whole situation clearer. 

That s not to say I am not 
concerned about any discussion 
over rules about firearms 
ownership, especially when it 
involves the Home Office, because 
there often seems to be some 
ulterior motive behind such things. 

But if the ensuing report early 
next year can make some effective 
recommendations that will help 
define key terms such as “lethal” 
or “component part” - which 
have always been the subject of 
confusion and worry - then that 
can only be a good thing. 

As the Commission points out, 
there are more than 30 pieces of 
current legislation that pertain to 
firearms in some shape or form 
and bringing some together would 
make sense for aU involved. 

There are also worries that 
current laws have not kept 
pace with modern technology. 
Legislation covering whether an 
imitation firearm is capable of 
being converted into a live gun 
dates back more than 30 years, so 
is probably due an overhaul. 

So should we be worried 
about the planned “wholesale 



reform of firearms legislation” the 
consultation suggests? 

Well, we were all heartened 
by the common sense approach 
to cost increases for firearms 
certificates, so it seems the powers 
that be are listening to the voice of 
the shooting community and its 
organising bodies. 

On the other hand, we have 
been here before on countless 
occasions and many have yet to 
be convinced by the rhetoric that 
emanates from Westminster. 

I suppose we CAN take 
heart from Law Commission 
Professor David Ormerod QC, 
who maintains: “The law must 
strike the right balance between 
protecting the public from 
firearms misuses and the needs of 
licensed firearms users.” 

I urge you all to have a look at 
the consultation paper and give 
any feedback you feel is relevant. 

Show up 

We are stiU taking bookings for 
the T&G Trade Show for 2015. 

If you are a supplier and want 
to potentially reach more than 
700 retail outlets over just two 
days then the event in October is 
hugely cost-effective. 

Many of the biggest brands 
in the business are at Stoneleigh 
Park, Warwickshire, each year, 
showcasing their latest products 
and adding more retailers to their 
nationwide network. 

To find out more and book your 
stand, visit www.tandgshow.com 



TEL: ■^44 (0]208 684 2288 
E-WIAIL: SALES® VENIARD. COM 
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POINT OF CONTACT 


Useful numbers for 
your business 



Gun Trade Association 
(GTA) 

Tel: 01684 291868 
Fax: 01684 291864 
enquiries@guntradeassociation.com 
www.guntradeassociation.co.uk 



Angling Trades Association 
(ATA) 

Tel: 0333 577 9970 
www.anglingtradesassociation.com 



British Association for 
Shooting and Conservation 
(BASC) 

Tel: 01244 573000 
Fax: 01244 573001 
enquiries@basc.org.uk 
www.basc.org.uk 



Angling Trust 

Tel: 0844 7700616 
Fax: 0115 981 9039 
admin@anglingtrust.net 
www.anglingtrust.net 


^COUNTRYSIDE ALLIANCE 


Countryside Alliance 
Tel: 0207 840 9200 
Fax: 0207 793 8484 
info@countryside-aHiance. org 
www.countryside-alliance.org 



Salmon & Trout Association 

Tel: 0207 283 5838 
Fax: 0207 626 5137 
hq@sa!mon-trout. org 
www.salmon-trout. org 



Crimestoppers 
Tel: 0800 555 111 
www.crimestoppers-uk.org 
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All eyes on Sonik 
for success S 


Tackle brand Sonik is fast 
becoming a must-stock name 
for dealers as it records a 
phenomenal’ sales year and 
prepares for the T&G Trade 
Show. 

The firm says its buoyant 
sales owe much to its Gravity 
X rods and Toumos 8000 and 
10000 reels, which have firmly 
established themselves as market 
leaders in the aU-too-often 
volatile carp sector. 

To firmly cement this standing 
as a brand leader, the company is 
also reporting record sales on its 
acclaimed SKS carp accessories, 
launched at last years T&G 
Trade Show. 

In particular the SKS bivvy, 
day-shelter system, luggage and 
SK Black series carp rods have 
been greatly received by retailers 
and consumers alike. 

Sonik says this is down to 
its mix of value-for-money 


product, featuring all the design, 
functionality and looks of 
something twice the price. 

For the 2015 T^G Show - and 
to further its hold on the carp 
market - Sonik brings a new edge 
to its portfolio with the addition 
of a 6000-sized big-pit reel for the 
growing short rod, short session 
angler, plus a free-spool version 
of its Tournos 8000. It will also be 
showcasing the next generation of 
S3 and S6 carp rods, plus additions 
to the Gravity X range in the form 
of 13ft 3.51b Spod and Marker 
rods. 

Visitors wiU also see the launch 
of Soniks XTi range of super 
shelters, bedchairs and chairs, 
all made from the latest durable 
waterproof fabrics, taking comfort 


on the bank to the next level! 

Its growth in the sea market 
also looks set to continue - 
following on from the Gravity 
Surf range will be a new stiffer 
tip version called Gravity HT, 
in 14ft 4in and 15ft 4in lengths, 
ideal for the winter rougher 
ground beach fishing, along with 
the ground-breaking ZX shore 
rods. 

Retailers enjoying good sales 
of SKS Black Beach rods wiU 
also be pleased to hear that 
a fixed-spool version wiU be 
available, together with the 
S4 boat rod series and sea rig 
additions. 

For more, visit www. 
soniksports.com 





Firearms law review on the horizon 


O Continued from page 3 

Before publishing the consultation the Law 
Commission held discussions with the expert 
firearms team from the British Association for 
Shooting and Conservation (BASC), among others. 

Bin Harriman, BASC s director of firearms, 
revealed: “BASC has played a central role in 
recommending improvements to firearms law. I 
welcome the opportunity to work with the Law 
Commission to ensure that the law is improved 
for the benefit of BASC members and the wider 
shooting community.” 

Peter denser, BASC councU member and a 
barrister specialising in firearms law, added: “With 
more than 30 separate pieces of legislation it is not 
surprising that even the poUce can become confused 
when applying the law. Throughout the Law 
Commissions enquiry, BASC wUl be working for its 
members to ensure a good outcome for both public 
safety and shooting.” 

While Sir Barney White- Spunner from the 


Countryside Alliance commented: “We are pleased 
to see such an open debate on the inconsistencies in 
existing legislation, and we will play our fiJl role in 
representing our members and supporters. 

“We continue to work closely with Government 
and the poUce and feel encouraged that this job, 
done thoroughly, will bring benefits now and for the 
next generation.” 

While a spokesman for the British Shooting 
Sports Council said: “We support any endeavour 
that seeks to simplify and modernise firearms 
legislation, to make it more proportionate and easier 
for shooters, the police and the courts to understand, 
while maintaining its effectiveness.” 

II The consultation closes on September 21st and a 
report is due in early 2016. 

You can find out more and download the report at 
WWW. lawcom.gov. uk/project/firearms/#firearms-law- 
scoping-consultation-paper 
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Ecogear: We’ve got a big deal for you 



Japanese lure specialist Ecogear 
is increasing the range of soft 
plastics available to British 
retailers. 

The move means there will be a 
much wider range of colours and 
sizes available as well as a much 
deeper stock holding, ensuring 
that dealers are not caught cold 
when demand is at its highest. The 
company is also investing heavily 
in point of sale. 

Ecogear brand manager Nick 
Marlow told T&G\ “Lure fishing 
is on a steep growth curve and 
there is serious demand for quality 
products in this market. Japan, as 
so often is the case, leads the way 
in this field. 

“Ecogear covers so many bases 
- it pioneered the Light Rock 



Pro-staffer Carl Peake with a canal 
zander caught on Ecogear lures. 


Fishing (ERF) scene, has complete 
ranges for Heavy Rock Fishing 
(HRF) and its soft plastics are 
viewed by many as go-to baits for 


perch, zander and pike.” 

The brand is now looking to 
strengthen its store position with 
bespoke shop fittings for select 
dealers. 

“Feedback from customers is 
that they want a one-stop shop. 
They want all the colours and sizes 
in front of them when they make 
their buying decision - and this is 
something we are very prepared 
to do and on the right terms too, 
with the right dealers.” 

II For details call Nick on 07967 
507996 or e-mail njm@marukyu. 
co.uk 


ECOGEAR' 



is a brave pigeon 


Pigeons don’t come much braver than this one! 

Not only did it find its way into the storage area at shooting retailer 
Eastern Sporting in Great Baddow, Essex, but it chose a suitably 
inappropriate pile of boxes to perch on! 

Someone to 
watch over you. . . 

Alan Tyler from Alans Air Rifies in 
Rotherham had an unusual bankside 
companion during a recent fishing 
outing. 

Having seen our story last month 
on Daiwas Cast’izm reels, Alan sent us 
a picture of two of his new reels as he 
waits for a bite. 

It appears the reels have another fan 
too - a water vole who seems to be taking quite an interest! 

Alan said: “Mr Vole was very impressed. He even tried to eat my 
new reel handles, so I had to lift up my banksticks.” 



II If you have anything offbeat, funny or unusual to teU the trade, 
drop the editor in chief an e-mail at john@dhpub.co.uk 


Henry Krank 
is the tops 
for Sierra 

Shooting supplier Henry 
Krank & Company has 
been recognised for its 
outstanding sales and 
marketing performance by 
Sierra The Bulletsmiths. 

The Yorkshire retailer 
was a top distributor in 
2014 for the Sierra Bullet 
range and has spent many 
years building a strong 
relationship with the 
American company, striving 
to continually supply the UK 
with the increasingly popular 
range of target and hunting 
bullets. 

Henry Kranks managing 
director, Zoran Nikacevic, 
said: “It is wonderful to be 
recognised for the hard work 
we have put in to promoting 
the Sierra brand within the 
UK. We are also pleased to 
confirm that some bullets 
that have been in short 
supply over the last couple of 
years are now available.” 

A new range of Tipped 
Match King bullets can also 
be purchased from the firm. 
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Alan Paine 
expands for 
2016 


Heritage clothing brand Alan 
Paine s countrywear collection 
for next spring and summer 
has been expanded to include 
gents and ladies’ polo shirts, 
hoodies and mgby shirts, all 
featuring the brand’s iconic, 
historic crest. 

The brand’s roots were in 
sport from very early on when 
bespoke club-coloured trim 
sweaters were its speciality, 
worn by sports teams 
throughout England. 

With the emphasis on 
lightweight fabrics, comfort, 
performance and versatility, the 
brand introduces featherweight 
Durham jackets for gents and 
ladies, crafted from 100 per 
cent cotton with a waterproof 
and breathable membrane 
(8,000mm, 10,000mvp). 

They are two-thirds of the 
weight of Alan Paine’s award- 
winning lightweight Durham 
jacket and will also come with a 
two-year guarantee. 

It also introduces its 
lightweight wool tweed 
Burford collection, including 
a tailored three-button gent’s 
jacket, a fitted ladies’jacket, 
ladies’ waistcoat and choice of 
straight or pleated skirts in a 
variety of tweed colourways. 

Other highlights include 
Faversham cotton jeans for 
gents and ladies, shorts and 
trousers for gents, a light cotton 
shirt for gents and ladies and a 
versatile gent’s jacket. 

All are available in colour 
options of stone, khaki and 
beige. 
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Daystate unveils 
synthetic Pulsar aii^n 


II Call Rig Marole on 07894 484161 or e-mail nh@marukyu.co.uk 


Rig Marole ready for 2016 


Having released its eye- 
catching and futuristic-looking 
Pulsar electronic airgun to 
great acclaim earlier this year, 
Daystate has taken the next 
step in its development of this 
revolutionary hunting rifle. 

The Pulsar Synthetic uses a 
stock made from ballistic nylon, 
top-of-the-range material that’s 
said to be virtually unbreakable 
in normal use and which is a 
favourite of the military; indeed, 
it’s the same material used in 
Clock pistol frames. 

The Pulsar Synthetic has 
another surprise to it, too, 
because, after extensive trials 
and the completion of the initial 
handmade limited-edition Oro 
Series (OS), this model comes in 
at a retail price point 300 lower 
than its predecessor. 

The Synthetic version even 
comes with its own snug-fitting 
hard case and possesses the same 
features as the OS - but without 
the gold highlights or high- 
grade walnut stock. 

The original Pulsar was 


launched at SHOT Show in Las 
Vegas in January, then made a 
further appearance at IWA in 
March. 

The first production run of 200 
limited-edition rifles was called 
the Pulsar OS (Oro Serie, which is 
Italian for gold series’). 

With a compact and advanced 
firing system, the Pulsar’s 
electronic package is said to be 
stronger and more refined than 
ever before. 

With its unique ergonomics 
providing fast shooting and its new 


side lever offering even faster 
reloading, the Pulsar is also said 
to be one of the safest air rifles 
ever, with an unprecedented 
array of safety systems. 

It boasts a 300cc-capacity 
cylinder plus the choice of a 10- 
shot rotary magazine or single 
shot via tray. 

The Pulsar Synthetic guns 
should be starting to appear now. 

II To find out more, call 
Daystate on 01785 859122 or 
visit www.daystate.com 


BRITISH carp brand Rig Marole is already preparing for 
2016, a year that it believes will be a defining moment in the 
company’s history. 

The firm is in the final process of preparing some very exciting 
innovations that it will be unveiling at the Tackle & Guns Trade 
Show. 

Rig Marole was bought by Japanese bait giant Marulqni in 
October 2014. 

Nigel Harris, former owner and now consultant for the brand, 
told T&G: “This has been a whirlwind year for Rig Marole. I 
suppose from the outside looking in it probably looks like we’ve not 
done much in the past 12 months - what with no new products 
coming out! Things could not be further from the truth, though! 

“At this year’s T^G you will finally be able to see the many 
projects I have been working on. . . these are very exciting times!” 

T&G understands that several new patents have now been 
granted to the company. The brand has also invested heavily in new 
POS material for dealers. 
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Croots creates for Twisted 
Land Rovers 


Iconic field sports brand Croots 
has partnered with Land Rover 
specialist Twisted Automotive 
to launch a dedicated range of 
shooting accessories. 

The range includes gun slips, 
cartridge bags and ear defenders, 
using the finest grade of leather, 
aU with discreetly embossed 
Twisted branding. 

The North Yorkshire-based 
vehicle manufacturer, which 
unveiled a special shooting 
edition Land Rover Defender 
at the CLA Game Fair on July 
31st, has a global reputation 
for creating the best defenders 
available. 

Twisted takes a standard 
vehicle and can spend more 
than 300 man hours upgrading 
everything, from the driveline to 


fitting exclusive suspension and 
brakes, developed with leading 
manufacturers. 

Croots is known around the 
world for creating handmade 
luggage and accessories for field 
sports. From its base in Malton, 
North Yorkshire, the company 
has made shotgun slips, cartridge 
belts and bags since 1978. 

Alex Duckett, operations 
director at Twisted, said: “Croots 
shares our passion for the country 
life. Like us, its products are 
handmade and developed in 
Yorkshire to exacting standards. 

“We are excited to launch 
our own range of shooting 
accessories, which is a great fit for 
our customer base, who can now 
enjoy Twisted ear defenders with 
their Defenders!” 


Caroline 

Cartwright enjoys 
her skydive. 




staff come W 
down to earttf^i* 
for charity 


Two staff at shooting supplier John Rothery 
Wholesale literally dropped everything to 
raise money for charitable causes. 

Pre-packing supervisor Caroline 
Cartwright, who suffers from multiple 
sclerosis, took part in a tandem skydive to 
raise cash for the Multiple Sclerosis Tmst. 

With help of the Army Parachute 
Association in Netheravon, Wiltshire, she 
jumped from more than 13,000 feet, raising 
1,300 in the process. 

Meanwhile customer services representative Laurence Chesworth 
wanted to thank staff at Chichester Hospital, who had helped care 
for his newborn son Ethan in its neo-natal unit after a premature and 
complicated birth. 

While at the hospital he saw a poster advertising a charity event 
to raise to funds for equipment for the Ickle Pickles charity - on the 
original due date for Ethan! 

So Laurence determined to take up the challenge - abseiling down 
Portsmouth’s iconic Spinnaker Tower, a total of 100 metres! 

As a result he smashed his fundraising target and handed over 
almost ;f2,500 for the charity. 

A video of Carolines skydive can be seen on the John Rothery 
Facebook page at facebook.com/john.rothery.wholesale 


Laurence 

Chesworth 

abseiling 
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Join Reuben Heaton on Facebook for all our latest news 

www.reubenheaton.com 
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Flambeau 
decoys are the 
real thing 

Flambeau Storm Front decoys are 
the latest product line available 
from Northern Ireland-based 
wholesaler Dennett Outdoor. 

These unique decoys from 
the USA are finished with UV 
technology paint, which gives each 
decoy lifelike colouring. 

This is not a gimmick but a 
proven technology. Birds can 
see UV light that is invisible to 
humans - this is possible because 
they have a fourth cone of vision 
compared to a humans three 
cones! When viewed with a UV 
camera, the UV plumage on a real 
bird sticks out like a sore thumb. 

Flambeau UVision decoys have 
replicated this plumage via the 
UV paint so they are also spotted 
from a long distance by passing 
birds. 

These patented UVision- 
technology decoys also have 
many other features, such as 
an innovative keel design and 
multiple tie-off points, as well as 
an anchoring-depth-adjustment 
eyelet. This enables the wildfowler 
to have a realistic decoy motion on 
the water. 

Flambeau decoys are available 
in aU popular sizes and models 
and are known worldwide as a 
top-quality product. 

II Dennett Outdoor Ltd 
T: 02871 383033 
E: sales@dennettoutdoor.com 



BUILT TO FISH. BUILT TO LAST. 
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Leeda cashes inf 
on sales manager 




Industry stalwart Richard 
Farnan has been appointed 
as national sales manager for 
Leeda, one of the UK’s largest 
tackle manufacturers and 
distributors. 

Known to many people 
as ‘Cash’, Richard has been 
involved extensively in the 
angling trade, including roles at 
Trakker Products as UK sales 
manager where he oversaw 
huge growth in the brand’s 
turnover, and as sales and 
marketing manager at Gardner 
Tackle. 

He also had a memorable 
spell at T&Gs parent company 
David Hall Publishing, 
where he was business 
development manager for the 
UK’s most popular monthly 
carp magazine. Total Carp, 
achieving the firm’s highest 
ever annual sales figures on the 
title. 

At the same time he has 
been a regular figure in the 


angling press thanks to an 
enviable record of catching big 
carp from known waters around 
the UK. 

Richard’s appointment will 
have him oversee Leeda’s sales 
initiatives around the UK, 
managing the company’s team of 
sales agents and working closely 
with the Milton Keynes-based 
brand’s teams and marketing 
department to help drive the 
MAP, Wychwood and Leeda 
own brands forward. 

He will also be responsible for 
strengthening key third-party 
brands such as Mustad, Maxima, 
Deeper Smart Fishfinder and 
Wiley-X eyewear. 

Dominic Langan, CEO of 
Leeda and Madison, said: “We 
continue to seek out and invest 
in high- calibre, commercial 
and motivated individuals from 
the industry to help drive the 
turnaround of the business and 
to achieve our aggressive growth 
plans. Richard’s appointment is a 



Richard 'Cash' Farnan is heading up 
Leeda's UK sales operation. 


part of this process.” 

Aside from spending time 
with his children, Richard 
has a passion for sport and 
fitness, holding a British 
Board of Control licence 
that has allowed him to be a 
professional boxing and fitness 
coach. 

II Richard can be contacted on 
richard.farnan@leeda. co. uk 


Retail catalogue and shooting guide from SMK 


Sportsmarketing has released its latest retail product catalogue 
and handy shooting guide. 

The latest edition is packed with an array of fresh new 


products, alongside all your existing favourites. 

In addition there’s a free Airgun Shooting 
Guide packed with all the reviews and tests 
of its top products by experts from the leading 
publications. 

Demonstrating more than 40 years’ experience 
over three generations, there’s something for 
everyone, plus, with the arrival of some new PCP 
rifies, CO 2 pistols, pellets, luggage and an array of 
Remington products, it will be hard not to have a 
wish list. 

All in all, this catalogue and shooting guide is 
essential for every budding shooter and retailer. 

For more information, call 01206 795333 or 
e-mail website@sportsmk. co. uk 
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WOULD YOU CREDIT IT? 


tacicTJ 



David lisley, BASC’s 
head of marketing and 
membership, reveals 
how businesses can 
take control of their 
finances. 


A s we move towards the busiest time of the year for most of us, I 
am pleased to announce that BASC is about to launch two new 
and upgraded services for our trade members, which are aimed at 
helping your business. 

Firstly there is the new credit/debit card terminal facility. 

Many of you have been in touch with BASC over the past six 
months or so telling us of the issues you have had with the suppliers 
of credit/debit card systems: some have pulled contracts, some have 
refused new contracts and it s all been a bit messy! 

BASC has been working with Global Payments for several 
months to develop a package that’s suitable for our trade membership 
Unlike many offers this is not a one size fits all’ package; on the 
contrary, the Global Payments team will come to you, review exactly 
what your needs are and then advise you on the best possible package 
that will help you and your business. 

You literally have nothing to lose and everything to gain! 

In about a month’s time we wiU be writing to our trade members 
with more details, but if you can’t wait and would like someone from 
Global Payments to come and review the best package for you, please 
e-mail ash.maloney@globalpay.com 


A better rate 

Next, with our partners at Omni Capital Retail Finance, we have 
upgraded our services to offer exclusive rates to BASC members. 
Trade members are able to offer interest-free and interest-bearing 
finance facilities to your customers at attractive rates. 

You can offer finance in-store, via mad order or online, across your 
range of products or target specific lines that you want to give that 
little extra push. 

You wiU get a dedicated account manager and the team at Omni 
Capital will be on hand to advise you which finance solutions wiU 
work best for your business. 

There is no cost to you for setting up the account, nor are there any 
ongoing charges. 

Businesses that offer credit facilities can see substantial sales 
increases and obtain a competitive advantage. 

Finance also gives you the ability to upsell with confidence, 
maximising the purchasing potential of your customers. 

More details will be sent to trade members in the near future but, 
if you can’t wait, e-mail Omni Capital Retail Finance at sales@ocrf. 
co.uk 

We hope that you can all see how hard BASC is working on 
behalf of the trade. We will try to launch new services every year or 
upgrade the services we already offer; they are aU designed to help 
you and your business. 


BASC 


^Vlenty to see, 
had to come 
back for a 
second day!” 
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O^ical expert marches forward 
with more brands 


Marchwood UK, which has a strong reputation 
for supplying top optics and shooting 
accessories, has added two more major brands to 
its portfolio - Vanguard and Oaldey Standard 
Issue. 

The Staffordshire-based firm will be offering 
Vanguard s hunting accessories, including 
industry-leading shooting sticks as monopods, 
bipods and tripods, plus cases and optics. 

The shooting sticks include the feature- 
loaded Pro series - the Pro T68 is a sturdy, yet 
lightweight and compact aluminium tripod that 
is simple to use with quick-fiip leg locks and 
noise-reducing rings. 

Pro provides steady support even on uneven 
terrain, since its legs can be adjusted to two 
angles in one second by simply rotating the disc 
lock on the canopy, while the innovative Yoke 
Adjustment System (YAS) offers an adjustable 
mbber V yoke to be tailored for an array of 
firearms with many angles available. 

The airline-approved Outback is a solid, 
composite hard case with the upper and lower 
lids in one solid piece, free of seams, joinery or 
fasteners. 

Made of high-density polyethylene material, 
the Outback range has been designed to absorb 


impact by fiexing when stmck. 

Lightweight with a scratch-resistant exterior, 
it boasts wide, stable mbber feet to keep the 
body safely above the ground. 

Vanguard s optics range builds on its award 
winning Endeavor ED binoculars, with the 
Endeavor ED II offering HOYA glass with 
exceptional colour and elimination of chromatic 
aberration in the most challenging viewing 
environments. They are also nitrogen-purged to 
prevent fogging and are completely waterproof 
and shockproof The magnesium alloy body 
offers exceptional strength and stability, and the 
ergonomics and open-bridge design allows for 
comfortable use in any situation. 

Ian Bywater, Vanguard World UKs 
managing director, said: “Following feedback 
IVe received from trade shows, such as IWA 
2015, it is clear there is a demand for Vanguard 
in the UK, particularly in our range of shooting 
sticks. Pm delighted that we’U be able to service 
this demand through Marchwood, which has a 
proven team.” 

Marchwood s managing partner, Charlotte 
Lancashire, added: “Marchwood is very happy 
to be representing Vanguard in the UK and look 
forward to developing our dealer network; these 



are very exciting times. 

The firm has also become the 
UK distribution partner for Oakley 
Standard Issue range for hunting and 
active shooting. 

The biggest news here is the launch of 
the Tombstone, which has taken two years 
to develop and offers shooters some unique 
features, including increased field of view, quick 
lens change and improved compatibility with 
hearing defenders, plus Prizm lens technology 
for perfect contrast when shooting. 

Marchwood UK is also offering the latest 
TR22 andTR45 lens tints, claimed to be a huge 
improvement against the competition with the 
depth of field and clarity of the lenses in low 
light. 

II For details contact Marchwood UK on 
01543 424255 or visit www.marchwooduk.co.uk 


Fishing Republic’s strong showing 


Tackle retailer Fishing Republic has reported that trading performance 
for its first half-year as a quoted company has been good. 

The Rotherham-based firm says that over the first six months, ended 
June 30th, sales are expected to show a small increase on the same 
period last year, while margins have improved considerably. 

AH market areas performed well and online sales in the period are 


significantly ahead of last year, partly refiecting the programme to 
enhance the company’s website portals. 

Trading has started well in the second half of the year and the 
business is looking to expand its operations by making some small 
acquisitions and is making progress regarding its intention to open a 
new outlet in the Midlands. 
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Cane-ine’ capers at stick maker 

Walking-stick specialist Classic Canes played ‘fetch’ with its own 
pets during the recent national Bring Your Dog To Work Day. 

Pictured at the Somerset supplier are (left to right): Boris, Sammy, 
Pepsi, Jimmy, Bailey and Jess, all being angelic at Goods Out. 


Total Weighing 
Solutions launched 
by Reuben Heaton 



Scale maker and tackle 
supplier Reuben Heaton 
will be previewing its unique 
Total Weighing Solutions 
project at the T&G Trade 
Show in October, developing 
new weighing and measuring 
processes. 

The new initiative is focused 
on the development of weighing 
and measuring concepts 
designed to solve some of the 
problems associated with the 
recording of data for live fish. 

Reuben Heaton boss Andrew 
Race said: “Every year we see 
new developments within the 
various disciplines in angling 
that require specialist weighing 
and measuring products. In 
some cases the products required 
are similar to but not the same 
as the traditional ones; for others 
it’s a totally new product. We are 
working on products for both 
leisure and match anglers, for use 
in saltwater and freshwater. 

“Accurate recording of data 
is easy when working with 
inanimate objects; they sit stiU 
and allow you to weigh them, 
there’s no movement, no water 
and not much in the way of 
external factors to affect your 


results. 

“With angling it’s much more 
of a challenge and we’re setting 
out to improve the process where 
we can with weighing accessories 
specifically designed to minimise 
the external factors that can 
cause error.” 

II Fish welfare is an ever- 
growing concern and, with an 
increase in catch-and-release 
programmes around the world, 
safe, effective weighing products 
are a must, according to Andrew. 
All Reuben Heaton, RH and 
Eagle ClawTroKar products 
can be accessed via agents: 
Martin Ford (north and 
Midlands) tradinconnexion@ 
aolcom\ Adrian Dyer (east) 
adriandyer@rocketmail com; 
Martin Howlett (southwest) 
martin@mhowlett365@ 
orangehome.co.uk\ Paul Norris 
(Essex area) weedyrwer@hotmail 
com\ David Waite (London and 
southeast) davewaite@btinternet 
com. Customers in Northern 
and Southern Ireland, Scotland 
and the Borders region should 
contact the company direct on 
info@reubenheaton.com or call 
01455 293000. 


REUBENHEATONSss 

esti$s7 
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DENNETT OUTDOOR LTD 
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Garbolino goes 
interactive 



Tackle brand Garbolino UK has 
unveiled an updated and interactive 
website for everyone to find out 
more about the products on offer. 
The fast-loading site is mobile and 
tablet-friendly, making it easy to 
access on the go. 

Alongside details of all the 
brand s products, there are also 
videos, useful articles on fishing, 
tips and tricks, news, details of 
sponsored anglers and teams, not 
to mention a list of spares. 

A Garbolino UK spokesman 
explained: “There will be lots of 
informative features from our 
top anglers. There are also a few 
interesting film clips on fishing 
as well as product informational 
videos. Look out for us on Twitter 
and Facebook too.” 

II The website can be found at 
www.garbolino. co. uk 

Air Arms gives 
shooters a 
challenge 

Sussex airgun manufacturer 
Air Arms is getting ready to 
welcome shooters for the 2015 
RSNIO Memorial Open Cup 
Challenge. 

The competition is open to all 
and is made up of two 25 -target 
courses, following the same rules 
astheUKAHFT. 

This year the challenge 
cup win be held on Sunday, 
September 6th at Northall CPC, 
Fletching, East Sussex. 

Entry fee is which 
includes light refreshments, 
lunch and afternoon tea. 

With lots of prizes on offer, 
including the fantastic prize 
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Eley Hawk diaries donation 
for Stroke Association 


Following the successful launch and sales of its 
special 110th edition of the Eley Hawk shooters 
diary, the ammunition maker has donated 
;f7,536 to the Stroke Association. 

The Birmingham-based manufacturer 
donated £\ for every diary bought by consumers 
and then match-funded it with a further £\ 
contribution. 

Eduardo Hernando, Eley Hawks managing 
director, said: “We are very proud to have been 
associated with the Stroke Association for 
this years diary but even more amazed at the 
generosity of the shooting community, who each 
year have rallied round, bought the diary for 
family and friends, and have helped us reach this 
total.” 

Louise Riddick of the Stroke Association 
added. “Simply put, stroke is one of the 
biggest health issues of our time. Stroke occurs 
approximately 152,000 times a year in the 
UK and is the largest cause of complex adult 
disability. 

“There are 1.2 million stroke survivors in the 
UK but, despite these shocking statistics, stroke 
still does not receive the funding or attention it 
deserves. 

“Without the support of companies like Eley 
Hawk, we would not be able to help prevent 
strokes and support vital support to stroke 


Eduardo Hernando (left) hands over the cheque 
to Louise Riddick of the Stroke Association. 



survivors through campaigning, education and 
research. 

“On behalf of the Stroke Association, I would 
like to say a massive thank you to all of those 
Eley Hawk customers who have bought this 
diary and given their support to us this year.” 



of an HFT500, it really isn’t a 
competition to be missed. 

II You can book your place 
directly through the Air Arms 
website using a secure payment 
system. Visit www.air-arms. 
co.uk to download the booking 
form or register online. 


Tronixpro rises to challenge 





The Tournament Envoy multiplier 
reels from tackle firm Tronixpro 
have been designed to offer 
exceptional performance and 
unrivalled value for money. 

Following on from the 
successful Envoy series, 
the latest tournament 
versions come fitted 
with one-piece 
aluminium CT 
cages, which 
have a lower 
profile and 
offer greater 
stability, casting 
control and comfort. 

Equally at home on the 
beach or the field, these reels 
are set to take the market by 
storm this autumn. 

Both the Envoy Mag 


and Envoy Orbit offer a Tronixpro 
power handle, a 5.3:1 retrieve and 
8kg drag resistance, plus machined 
brass gears, are available in either 
left-handed or right-handed 

options and come supplied in a 
free cloth bag. 

II To order or 
set up an account, 
call 01903 732567 

or visit WWW. 
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Coming soon, the new super-shelters from Sonik 


www.soniksports.com 
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Marukyu 
resurgent in 

market 

Buoyed by the 
massive success 
of its AMINO+ product range, 
Marukyu is headed to the T&G 
Trade Show on a high. 

AMINO+ is Marukyu s unique 
feed-inducing attractant, used in 
the successful FOCUS range of 
pellets and groundbaits and will 
be included in many additions, 
some unveiled at the show. 

Company chairman John 
Loftus said: “Since the acquisition 
of our British manufacturing unit, 
earlier this year, we have been able 
to work on many new projects. 

“Manufacturing in the UK 
makes us a quicker and leaner 
operation, with much shorter lead 
times. We have spent much of this 
year sorting out our infrastructure 
so we can hit 2016 running.” 

Marulqai will use the show to 
unveil what it believes are some of 
the biggest and best deals ever in 
the bait market. 

“We all know that dealers like a 
good deal,” said John, “but I think 
they win be taken aback by our 
generosity to them this year. And 
when they see our new product 
range AND find out how much 
they can make on it, I think they 
win be very impressed.” 

II Can Marukyu Europe on 
01269 833030. 




Register now for 
Outdoor Trade Show 



The countdown to the UK s 
largest outdoor trade show is weh 
under way and you can register as 
a visitor online. 

Taking place from Tuesday 
to Thursday, September 15th 
to 17th at Stoneleigh Park in 
Warwickshire, the Outdoor 
Trade Show (OTS) is celebrating 
its 10th anniversary. 

OTS 2015 offers a great 
opportunity for retaders to see a 
wide variety of outdoor brands 
presenting clothing, footwear 
and accessory products in the 
exhibition halls, at the same 
time as allowing camping and 
caravanning dealers to browse 
through the hundreds of tents 
and caravan awnings on display 
outdoors. 

More than 115 companies 
have already signed up to 
exhibit, including specialist 
military brands Kombat UK and 
Snugpak.This is in addition to 
Hi-Tec, Craghoppers, Burton 
McCad, Vango and Whitby & 
Co, as wed as 2015 newcomers 
Regatta, Outback UK and 
Mountain Boot Company. 

A record number of 24 
exhibitors have also booked space 
outdoors, including Kampa, 
Isabeda Awnings, Dorema and 


Terra Nova. 

OTS organiser Marta Widiams 
said: “With OTS now in its 10th 
year, the show is wed estabUshed 
and popular among visitors and 
exhibitors alike, with an increasing 
number of retad buyers in a variety 
of relevant markets recognising 
that it is THE place to be and not 
wanting to miss out on a great 
opportunity to do some serious 
business. 

“Over the years, the show has 
become increasingly relevant 
for brands that want to present 
their ranges to a new customer 
base, making OTS a must for 
ad retailers looking for crossover 
products.” 

Trade visitors can now register 


to attend the largest outdoor 
show in the UK via the new 
OTS 2015 website - www. 
outdoortradeshow.com — by Idling 
in one simple online form. 

Once completed, visitors wid 
receive a confirmation e-mad 
with their barcode to print and 
take along to the show, to receive 
a badge and free entry. 

II For more visit the official 
website, fodow the show on 
Twitter (@OTS2015), or dke the 
Outdoor Trade Show page on 
Facebook (www.facebook.com/ 
OTSshow). For exhibition space 
cad MCS on 0161 437 4634 or 
visit www.outdoortradeshow.com 
to download a booking form. 


Tronix given full 

Tackle supplier Tronix (UK) 
has agreed a deal to take the 
full range of products from 
Scandinavian brand Wes tin for 
distribution over here. 

It previously sold Westihs sea 
fishing and saltwater products in 
the territory and wid now take 
its freshwater models too. 

Tronix boss George 
Cunningham said: “The 
progression into the predator 
market for us is a natural one 
and Westin feels the same way. 
Given the success Westin has 
had in this market in recent 
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Westin range 


times we are confident the 
UK can become important 
for it and it adds another 
high-profile brand to our 
portfolio.” 

Westin s Thomas Sanotra 
added: “Obviously there were 
things that were easier to 
conclude on because we already 
knew Tronix from working with 
it. Most importantly, however, 
it was able to see the potential 
in our products and was willing 
to help educate and develop the 
UK predator market, which is 
still quite young. 


“Our expectations 
for the UK predator 
market are quite big. The UK 
is traditionally a large fishing 
nation, so the potential business 
can be huge over time. 

“There’s hard work ahead with 
getting the philosophy about the 
brand and the specifics of each 
product communicated, which 
is why we’ll be launching an 
intensive marketing campaign 


to help carry the introduction 
forward. With the signing of 
Dietmar Isaiasch we have a great 
profile well known on the UK 
predator scene and we’ll be using 
his knowledge.” 


II Call Tronix (UK) on 01903 
732567 or visit www.tronixpro. 
com 
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Trade mourns gunmaker Ian 


Tackle ^ Gum has learnt of the passing of 
shooting industry stalwart, gunmaker, author 
and much more, Ian M Crudgington, who 
died on June 16th, aged 90. 

Ian achieved a childhood ambition 
to become a gunmaker after meeting 
Birmingham-trained Walter Clement while he 
was at school in Abingdon. 

He helped in Clement s workshop in his 
free time and learnt a great deal of traditional 
gunmaking methods and techniques. 

Later he turned those skills into a practical 
gunmaking business in Bath, where he made 
some 140 guns and rifles under his own name, 
as well as many under the George Gibbs name, 
a Arm he took control of in 1960. 

Ians interest in the history of firearms was 
fostered by his great friend W Keith Neal, for 
whom he and his other friend Dick Chapman 
did a vast amount of major restoration work. 

He was keen on early breech loaders and, 
after meeting David Baker in the early 1970s, 
they co-wrote The British Shotgun 1850- 
1870, the first of three volumes that have 
become a standard reference work. 

Ian Maurice Crudgington was born in Bath 
in 1925, and his parents Wilfrid and Irene ran 
antiquarian book dealers George Gregory. 

After war service in the navy, Ian worked for 
the 10th Duke of Beaufort before rheumatic 
problems led to him giving up a career in 
farming, and, at the Duke s suggestion, setting 



up his gun shop at 7 Green Street, Bath. 

Ian had gun, clothing and Ashing 
departments in the shop. He was an agent for 
Hardy and, in the early days, used to make 
monthly trips to Reddich to collect other 
makes’ stock. 

He was instmmental in helping Gunmark 
design the Crown Sable when he visited 
Arrietta in the early 1970s. He was also a 
promoter of Elch clothing in the 1990s. 


From the start, Ian promoted the 
practical side of the trade and started some 
50 apprentices - some of his other notable 
employees were Jim Wills, Chris Cradock, 
Norman Moore, BUI Rickets and Mrs Harris; 
he also started the Spa Shooting Ground, with 
Robert Churchill s nephew Les Garood being 
his first instmctor. 

Proposed for the Gunmakers Association 
by his friend Tom Purdey, he later joined the 
Gunmakers Company, serving as master twice 
and turning down the chance of a third term. 

He was chairman of the Gun Trade 
Association, the Long Sufferers and the 
Gun and Allied Trades Benevolent Society 
(GATBS). 

A close association with most of the great 
practical gunmakers of both Birmingham and 
London led to him, in later life, organising the 
‘Old Farts’ outings to Bibury. 

Ian exhibited at the first game fair in 1958 
and helped mn the successful shooting section 
of the Royal Bath & West Show for more 
than 15 years. 

Away from the gun trade, his interests 
included entomology, building, gardening, 
gamekeeping and Ashing. 

Ian was married twice - his Arst wife and 
eldest son predeceased him and his second 
wife, Carol, died the day after his funeral. He is 
survived by three sons and a daughter from his 
second marriage. 


Normark man Omri remembered 



Omri Thomas, a name 
synonymous with Normark casting 
and Ashing tackle, has passed away 
at the age of 82. 

It is understood that he died 
suddenly on July 14th, with his 
funeral being held at St Mary’s 
Church, Dartington, a couple of 
weeks later. 

Omri was bom in the Welsh 
mining village of Ystradgynlais in 
1933. He left school and joined 
the merchant navy, and eventually 
found himself flensing whales 
at a whaling station. From there, 
he moved to Australia where he 
joined the Australian army and 
fought in the Korean War. 

On his return to the UK he met 
his wife, Jean, and they settled in 
Devon. 

Omri was a handyman. His 
employer was a keen fly Asher and 


Omri became interested in the 
sport to the extent that he learnt to 
tie flies, without using a vice. 

Soon he was tying flies 
commercially and he had a team of 
fly tyers centred on his home near 
Buckfast in south Devon. 

Omri’s interest in Ashing 
developed rapidly and he became a 
British casting champion. He and 
Jean opened a sport and fishing- 
tackle shop in Buckfastleigh and 
this proved be the start of what 
eventually became Normark Sport. 

He bought the equipment and 
assets of a company in Totnes that 
manufactured Vibro spinners and 
began making them himself 
His bank manager suggested 
that the bank should look for 
possible export markets for him 
and eventually introduced him to 
Ron Weber and Ray Ostrom, the 


owners of Normark USA. 

Fventually, Ron and Ray agreed 
to back him financially and in 
1969 they formed a company 
called Loch Mer, which became 
Normark Sport in 1975. 

Omri was managing director 
of Loch Mer and Normark Sport 
until 1991, when he became 
president of the company, before 
Anally retiring in 1994. 


A quiet man who was an 
outstanding fly caster, Omri and a 
small team developed the Normark 
rods that were to lead the way in 
UK coarse Ashing and fly Ashing 
for over 20 years throughout the 
1980s and 1990s. They are still 
highly thought of today. 

II John Mitchell, formerly 
Normark Sport 


1 8 WWW. tandgmagazine. com 



EQUESTRIAN PET PRODUCT 


BETA 

International 

2016 

NEC, Sirmingtiani, UK 
24-26 January 
www.beta-int.com 


OUTDOOR 


eue 


chule 


COUNTRY 


Main Sponsor 


TO exhibit, contact JAMES PALMER 
tel: +44 (0)1937 582111 
email: jdmesp@beta-int.com 


The world's leading equestrian, country clothing, outdoor and pet product trade exhibition 


ARE YOU STOCKING ASSO? 






■ 


h 




’ gained a huge foltowing across the whole UK with sales *^1. . / 

. increasing every single month, end loads of Top anglers using our products r 

n ^ . .. . . . .. V 


Asso offers a complete line solution for any retailer, with a full range from : f 
i f . ' budgetlotop of the range, J , 

jL - r" ^ ■ ’ .-J'-’* ' ' 

• Excellent stock levels with next day delivery \ ^ * 

• Online ordering about to launch Ai- y> ^ 

* Decent margins on every product * 

_ — ^ 




TO ENQUIRE ABOUT AN ACCOUNT PLEASE CALL Q13QA 3B9SSB 
OR EMAIL; ridiard@assauk.co.uk 


P 








ANYTIME 


ANYWHERE 


CONTACT US FOR YOUR DEALER PACK TODAY 

TEL: OR EMAIL: I. =T]( BA. RADE.CC.UK 

BA BLADES, VOYAGER HOUSE, OUKE STREET, OLDHAM, OL2 SPA 


*3 STYLES IN 4 COLOURS ,, . 

‘CARRY CASE 
‘POLYCARBONATE LENSES 
‘SOFT NOSE S TEMPLE PADS 
‘REMOVABLE PROTECTIVE SHIELDS 


BABLADES 

TRADE DIVISION 














WARRANTY* 

- sell our 
gunsafes with 
confidence 

We do not soil 
direct to the 
puhiic 

British built & supported 
by advertising and PR in 
the consumer shooting 
press 

Extensive range of 
over 30 models 

For more info call 020 8254 6800 
or go to 

www.brattonsound.co.uk 


TACKLE 

(9GUNS 





Each month Tackle 


& Guns reflects on 
what was happening 
in the trade 35 years 
ago. We look back to 
September 1 980. 


II Browning Sports UK set up 
a British distribution base near 
Abingdon under the watchful 
eye of general manager Rodger 
Arneil (pictured right, on the left 
of the picture) and field-sports 
division director John Boyd. 



II Despite a wet Saturday, the 
CLA Game Fair at Welbeck 
set more records, with a best- 
ever attendance at the time of 
114,000, including stallholders. 

II Tony 
Fordham 
(pictured with 
a striking 
fly display 
available 
to dealers) 
and Jimmy 
Wakefield 
established 
a new agency - Fordham and 
Wakefield - handling a range 
of fishing tackle, including nets, 
rods, flies and blanks. 


II The first new range of 
British-made match fishing 
hooks for many years - 
manufactured by Partridge of 
Redditch - was unveiled by 
supplier W B Clarke. 



II New offices were opened for 
DAM Tackle in Leamington 
Spa, just down the road from its 
extensive warehouse. Pat Byrne 
(pictured below) and Chris 
Aylett ran the operation. 


II Linsley Brothers, set up by 
Wdliam Calvert in Leeds when 
George III was on the throne, 
marked its double century in 
the gun trade. Owner Geoffrey 
Haithwaite is pictured outside 
the retail premises. TSG 
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A monthly roundup of what's going 
on in the world of small businesses. 


Small-business commissioner 


The Government has unveiled plans for a small- 
business commissioner to help firms tackle the 
problem of the billions of pounds in late payments 
for goods and services. 

It is thought that small firms are owed £26bn 
in late payments, while chasing debts costs them 
millions of pounds more. 

Business minister Anna Soubry said the role would tackle the power 
'imbalance' between small and large UK businesses. 

Meanwhile, a new small business conciliation service will help settle 
disputes over late payment without the need for court action. 




Carry on exporting 


rade credit insurer Atradius is urging UK 
businesses to commit further resources and 
investment to exporting, in spite of a low level of 
growth so far in 2015. 

According to the latest Overseas Trade Statistics 
from HM Revenue & Customs (June 2015), 
although exports to the US and China were up, the value of UK exports 
decreased to £26.4bn in April compared to the previous month. 

Survey results from the Confederation of British Industry (CBI) released 
at the start of July show that exporters face real challenges, especially 
from the impact of a stronger pound against the euro and a still-weak 
global-exports market. However, it expects growth to pick up during the 
rest of the year. 



New accounting standards 


Landmark changes to accounting standards released 
by the Financial Reporting Council will cut red tape 
for any small company taking up the exemptions. 

Not only will it allow around 1 .5 million 
small firms to benefit from far simpler reporting 
requirements, saving business owners considerable 
time, money and hassle, it will also see the upper turnover threshold for 
small companies raised from £6. 5m to £10.2m. 

This will mean that thousands of companies newly qualifying as 'small' 
will have significantly limited disclosure requirements. 

Almost a third of SMEs say that the most positive 
thing the new government could do for them 
would be to reduce regulation and red tape. 

The latest Close Brothers Business Barometer 
quarterly found that 1 6 per cent of companies 
would most like the government to take action 
on late payments, while 1 5 per cent think a freeze on business rates 
would be the most beneficial type of support. A further 14 per cent cited 
help with access to finance as the thing they'd most like to see from the 
government. 

Mike Randall, CEO of Close Brothers Asset Finance, said: "There was 
welcome news in the emergency budget that the annual investment 
allowance for SMEs will be permanently doubled, and that the rate of 
corporation tax will fall to 1 8 per cent by 2020. 

"Our survey asked small and medium-sized-business owners what the 
most important issue was for the government to tackle on their behalf, 
and the majority response across each English region was a reduction in 
administrative burdens, or 'red tape'." 




PRODUCTS FEATURED: Left to right: Woodcock Kids Jacket RRP £89.99. 

Eton Kids Trousers RRP £59.99. Devon Jacket RRP £199.99. Devon Breeks RRP £99.99. 
Devon Flat Cap RRP £29.99. Woodcock Jacket RRP £149.99. 

Crieff Short Dvertrousers RRP £74.99. Woodcock Flat Cap RRP £29.99. 

At Seeland weVe worked hard to establish ourselves 
as a well respected, proven brand with a prominent 
presence in the UK shoot scene. A firm favourite with 
guns and beaters alike who are looking for a good 
product at a good price. To help boost your sales further, 
we constantly strive to improve innovation, quality and 
customer service whilst keeping unit cost low. Its what 
helps keep our clothing In season'year after year. 

Seeland 

For further information or to arrange a viewing of our brand new clothing contact: 

UK South and Southern Ireland. Simon Esnouf: 07887 997788 se@seeland.com 
UK North and Northern Ireland. Ewen Steel: 07912 934389 es@seeland.com 

5eelandulcco.uk 
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TACKLE GUNS 

— RETAILER SURVEY — 


Tackle Shops 



Is footfall up or down on last month'^ 



Are your overall sales up or 
down on last month'^ 




Is your profit up or down on this time last year? 



If you sell tackle by mail order, are your 
mail-order sales up or down on last month? 


If you sell tackle via your website, are your 
internet sales up or down on last month? 



Are you expecting next month’s 
tackle sales to be up or down? 


Business is still brisk for most tackle shops replying 
to this month's survey. The weather may have been 
mixed but footfall was up for more than three-quarters 
(79 per cent) of them. Overall sales increases have 
slipped from 80 per cent to 70 per cent but that's still 
a healthy figure, while profit is up year-on-year for 70 
per cent (76 per cent last time) of respondents. 

Mail-order tackle retailers are still doing well with 


73 per cent (63 per cent last month) saying sales 
were up while internet trading was good for the same 
number as last issue (61 per cent). 

It's been a real U-turn for those tackle shops selling 
country clothing. Last month just 14 per cent of mail- 
order sellers and 1 0 per cent of internet traders said 
sales were good - now those figures show 76 per cent 
and 82 per cent up respectively. 


In all, 70 per cent of these firms are confident in 
next month too (compared with just 12 per cent last 
time). 

As traders look ahead to the end of the summer 
holidays - or perahps taking into account people 
leaving these shores for some overseas sun - overall 
expectations for next month are strong for 76 per cent 
of those replying, compared with 92 per cent last time. 


Country- 

clothing 

sales 

in tackle 
shops? 


If you sell country clothing 
by mail order, are your 
country-clothing sales up 
or down on last month? 



If you sell country 
clothing via your website, 
are your country-clothing 
internet sales up or down 
on last month? 



Are you expecting next 
month's country-clothing 
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Alan Paine Country Collection is 
proud to sponsor the 
Tackle & Guns Retailer Survey 

Stylish countrywear for men and 
women, from hard-wearing tweeds 
to wax cotton and waterproofs. 

Contact our sales team on 
01623 415765 for more details. 
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ENGLAND 




WIN AN ALAN PAINE SHIRT! 

As a thank you for taking part, weVe 
drawn the name of one retailer from last 
months respondents to win a superb 
Alan Paine gents pure-cotton Ilkley shirt. \ 
Congratulations to Lakeland Marine 
and Tackle, Co Cavan, the shirt is on its 
way. . . 





Is footfall up or down on last month'^ 




Are your overall sales up or 
down on last month'^ 


If you sell shooting equipment by mail order, are Are you expecting next month's 

your mail-order sales up or down on last month'^ shooting-equipment sales to be up or down? 


With the game shooting season on the horizon as 
dealers replied to this month's survey, it is perhaps no 
surprise that 71 per cent say footfall is up and 77 per 
cent report better overall sales month-on-month (last 
issue, 62 per cent and 64 per cent respectively). 

Interestingly, profit year-on-year was also 
significantly up for 83 per cent of retailers who replied 
to our monthly surveys (65 per cent last time out). 


Mail-order shooting suppliers reported in 60 per cent 
of cases that business was up (52 per cent last month) 
while 73 per cent of internet traders said the same (68 
per cent last time). 

If you are trying to sell country clothing to the 
shooting sector via mail order and the internet, 
though, you should be worried. In all, 92 per cent of 
mail-order firms and 96 per cent of internet sellers 


who replied claimed that business was down. 

That said, just under half (45 per cent) were hopeful 
of an upturn (24 per cent last month) as the season 
moves on. 

Or has the game bubble burst already for 
mainstream dealers? Last month 73 per cent were 
confident of good trading conditions but that has 
fallen to 65 per cent this time around. 


Country- 

clothing 

sales 

in gun 
shops? 


If you mil country clothing\ 
by mam^fder, are your 
country- diking sales up or 
down on last month? 


8% up 
92% down 


fyowsell country 
clothing via your website, 
are your country-clothing 
internet sales up or down 
on last month? 


4% up 
96% down 


Are you exq^ting next 
month's country-clothing 
sales to be mb or down? 


%up 
55% down 
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Making a difference with 

RidgeMonkey 

You know what you really need for the ultimate in convenience and comfort when 
fishing. Thankfully, so do the guys at RidgeMonkey, with a range of gear that you 

cannot do without. 


F ormed in early 2014, RidgeMonkey is a think tank of 
like-minded individuals striving to bring to market a 
range of thoughtful products that make a difference. 

In this relatively short time the company has grown 
from a single idea to a multi-channel, multi-national 
retailer, selling a range of top-quality items at competitive 
prices. 

Regardless of whether it is developing an existing idea or 
innovating a completely new one, aU products go through a 
rigorous testing stage and nothing is ever released until it s 100 
per cent right. 

RidgeMonkey s Paul Getty explained: “As fellow anglers, we 
have a philosophy that encompasses the ethos of RidgeMonkey 
- if we wouldn’t use it ourselves, it doesn’t leave the warehouse. 
“Catering for everyone from complete novices to experienced 


carpers and specimen anglers alike, the aim is to be at the 
forefront of innovation and development for many years to 
come. 

“With a consultancy and testing team that stretches the 
length and breadth of the UK and beyond, covering all aspects 
of coarse fishing, we believe there has never been a better time 
to invest in RidgeMonkey-branded products.” 

Product range 

So what exactly can RidgeMonkey offer that will make a real 
difference to your time spent on the bank? Well, the product 
range is many and varied, so here are a few items currently 
available. . . 

One classic example of the firm’s philosophy is its Deep Fill 
Sandwich Toaster, a must-have item in every angler’s armoury! 
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legs and more. It is made from 
reinforced polypropylene and 
boasts a locking lid. 

The Vault power pack wiU 
deliver compact, lightweight, 
portable power when you need 
it. Super versatile with a massive 
capacity, this device wiU fulfil the 
needs of even the most power 
hungry, with dual-voltage 12V 
and 5 V outputs, a capacity of 22ah 
@ 12V or 46,300mah @ 5V, high 
power 120W 12V output coupled 
with twin 2.1 A 5V USB ports. 

All this plus a rugged sheU 
complete with port covers and 
carry case. 

Redesigning the throwing- 
stick market wiU be the Samurai 
carbon stick. Designed to lower 
air resistance both inside and out, 
this stick makes baiting up with 
bodies an absolute breeze, thanks 
to its radical ‘teardrop design and 
3K carbon weave. Supplied in 
a dedicated carry case, it wiU be 
avaUable in Standard 20mm and 
Big Boy 26mm versions. & 


Keeping weU fueUed is vital 
when out on the bank and this 
neat product lets you prepare 
delicious toasted snacks anytime, 
anywhere. From toasties to 
omelettes, steak to sausages, 
kebabs to croissants... the 
possibUities are endless. 

It boasts a compact, portable 
design, lightweight aluminium 
construction, fluoropolymer 
non-stick coating and cool-touch 
lockable handles. It has an RRP 
ofn6.99. 

The Air Dry System and 
Weather Shield features a three- 
tier compartment construction 
that provides fast drying times 
when using fresh-frozen bait. 
Gone are the days of carrying 
three air-dry bags for three 
different flavours or sizes of boilie 
- this one does it all! 

With a quick-release C clip for 
easy attachment to shrubbery, it 
has a freezable, rubberised design, 
robust toggle zips, with free 
eco-friendly baitspoon included. 
A zip-on/zip-off Weather Shield 
is available as an optional extra. 
RRP is 16.99, plus £9.99 for the 
Weather Shield 

Make fumbling around in the 
dark a thing of the past with the 
RidgeMonkey Biwy-Lite Duo, 
which can supply 2,600mah of 
rechargeable lithium-powered 
luminescence. 


w As you would expect, the 
company doesn T rest on its 
laurels and has plenty more 
products in the pipeline. . n 


Get twin colour and twin 
brightness from the internal 
lithium battery for up to 120 
hours’ use from a single charge. 
There’s also a versatile micro 
USB charging port and universal 
magnetic fittings, all for;f26.99. 

A simple solution to an age- 
old problem is the Heavy Duty 
Water Carrier. By screwing on 
the removable tap, the water 
flow is immediately much more 
controllable - perfect for those 
one-cup kettle fiUs. 

Available in five, 10 and 15-litre 
capacities, each has a robust 
HDPE body and interchangeable 
lid/tap system. RRPs are ;f8.99 
(five-litre), ;C9. 99 (10-litre) and 
m.99 (15-litre). 

Never be without a fish-care 
water bucket again. Designed 
to be folded away inside an 
unhooking mat ready for use in 
an instant, the 10-litre-capacity 
Collapsible Water Bucket is 
made from super-tough 500D 


PVC, collapses down fiat for easy 
transportation and, for the RRP of 
12.99, even includes a free hand 
towel. 

As if that wasn’t enough, 
RidgeMonkey also offers a range 
of clothing, all made to the 
highest standards, providing style 
and comfort from head to toe. 

Choose from T-shirts, 
lightweight summer hoodies, 
heavyweight winter hoodies, 
trucker caps, winter bobble hats 
and hand towels or, very soon, 
polo shirts and footwear. 

Coming soon 

As you would expect from such a 
go-ahead company, it doesn’t rest 
on its laurels and has plenty more 
products in the pipeline. . . 

The Shelter Station is a neat 
platform to store odds and ends 
at a manageable height. The 
universal 360-degree adjustable 
mounting clamp fixes to bivvy 
bars, storm poles, bedchair 


RidgeMonkey 


RidgeMonkey 


W: WWW. ridgemonkey.co. uk 
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A new business offering sturdy 
beds for working dogs has been 
enjoying plenty of success since its 
launch, thanks in no small part to 
its British-made product range. 


B erkeley Dog 

Beds, based in the 
picturesque village 
of Wherwell, by 
the River Test in 
Hampshire, was founded by 
Martin and Gail Starbuck, who 
were keen to offer their working 
dogs comfort and joint support 
in equal measure. 

As a result, the company has 
developed a full range of dog 
beds, including a unique and 
innovative waterproof dog-bed 
mattress that uses pocket springs 
sandwiched between a bin-thick 
layer of natural-wool felt, lamb s 
wool and cotton. 


A better experience 

“We Ve owned working 
Labrador gun dogs for 30 years 
and have spent a small fortune 
on countless different types of 
dog bedding,” Martin explained. 
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“Our experience was that 
the vast majority of dog beds 
available were simply not up to 
the job. Even the better ones 
were too flimsy, offered little if 
any insulation or joint support, 
and soon started to break down 
and smell. 

“We found that we were 
having to replace our dog beds 
on average around once every 
three months.” 

Armed with a list of criteria 
that they wanted to see in their 
ideal dog bed, the pair spent 
many months researching 
modern orthopaedic-mattress 


technology available in quality 
human beds to arrive at an ideal 
specification. 

Working Labradors are 
notoriously hard on dog beds, 
and theirs proved perfect testers 
of the prototypes until they 
arrived at a final design, which 
ticked all the boxes. 

Martin added: “We now have 
a dog bed that is much more 
substantial than any competitor 
product, is 100 per cent fit for 
purpose and still represents great 
value for money. 

“It looks superb, but we went 
on to develop a range of optional 



fabric covers to add a further 
touch of luxury and comfort, 
making the beds a perfect match 
for both town and country 
homes.” 

In addition, the company has 
designed a range of raised and 
wooden beds to complete the 
range. All are UK manufactured 
and supported by a five- 
year guarantee against faulty 
materials and workmanship. 

The website, www. 
berkeleydogbeds.com, lists all 
the above products as well as 
containing some really useful 
information to help you choose 
the best bed for your four-legged 
friend. T6G 


Berkeley Dog Beds 


1:01264 861143 

E: info@berkeleydogbeds.com 


W: .■ www.berkeleydogbeds.com 




THE BENCHMARK 
FOR .22 RIFLES 


RUGER 



FOR OVER 50 YEARS, THE RUGER® 10/22® HAS 
BEEN AMERICAS FAVOURITE .22 RIFLE. 

With proven perfornnance, a legendary action and a 
renowned, reliable rotary magazine, the 10/22® has 
inspired a loyal following for a half century. Suited to 
a wide range of rimfire shooting styles, be it informal 
target shooting, “plinking” or small game hunting. 

All 10/22® rifles are sleek, perfectly balanced, rugged 
and superbly accurate. 

Available in a variety of choices - from the standard 
10/22® Carbine, to the impressive accuracy of the 
Target model, the 10/22® is still today’s most popular 
.22 rifle. 

It looks right, feels right, shoots right and 
continues to perform under heavy use - 
its legendary reliability inspiring the 
most fanatical loyalty from its owners. 

ID 

www.vikingshoot.com/ruger ^ 

THE PERFECT RiFLE TO COMBiNE 
WiTH AiM SPORTS SCOPES. 

/^VIKING ARMS 

SPORTING 

RUGER IS DISTRIBUTED IN THE U.K. BY VIKING ARMS LTD. 
Tel: 01423 780810 | Email: info(a)vikingarms.com 

www.vikingshoot.com 



CRPOTS 

ENGLAND 


Exquisite country 
sports accessories 


www.crootsengIand.co.uk 
Td: +44 (0)1653 698 668 
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Looking after your eyes and ears when shooting is vital and adds to greater 
enjoyment and safety on your day in the field, while anglers will appreciate the 

polarising effects of eyewear. 
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S hooting, or watching 
shooting, regularly 
(a couple of times 
a month is regular) 
without hearing 
protection is going to make you 
deaf, full stop. 

Unlike other injuries, there 
is no visible evidence of noise- 
induced hearing loss and sufferers 


a Protecting your hearing is 
vital and we've also seen a rise 
in the sale of hearing protection 
in the RBSS shop. 


do not usually notice when it 
occurs. 

In fact. Clay Pigeon Shooting 
Association rules state that it is 
now mandatory at competitions 
and at many grounds to wear 
suitable eye, ear and head 
protection. 

As Derek Edgar, managing 
director of Edgar Brothers, which 
distributes Howard Leight, 
Caldwell and SureFire hearing 
protection in the UK, comments: 
“Hearing 
impairment 
accumulates 
over time 
and its effects 
are realised 
long after the 
damage has 
been done. 

Worse still, 
noise-induced 

hearing loss is permanent and 
irreversible but with proper 
education and use of high-quality 
hearing protection it is 100 per 
cent preventable.” 

Dylan Williams, managing 
director of the Royal Berkshire 
Shooting School (RBSS), offers 
aU his clients the use of 3M 
E-A-R Classic sponge earplugs, 
the creme de la creme of the 
humble foam plug, which are CE 
approved and used by the MoD 
in Afghanistan and Her Majesty 
the Queen. 

He revealed: “These ear 
plugs offer a far higher level 
of protection than other foam 
plugs but it is vital that users put 
them into their ears properly. 
Protecting your hearing is vital 
and Pm pleased weVe also 
seen a great rise in the sale of 
hearing protection in the RBSS 
shop, which is down to greater 
education about the risks of noise 
to hearing.” 


The right choice 

Choosing the right hearing 
protection is key and comes down 
to whether you want electronic 
or passive defenders, your budget, 
and how comfortable different 
options are. 

Good electronic defenders 
that allow you to hear speech 
and ambient sound yet block 
out damaging noise cost around 
150, with some priced at much 
more. 


Passive ear defenders, which 
block out almost everything, 
can be bought for around £20y 
ear plugs for around 10 and 
disposable sponge plugs cost just 
a few pence a pair. 

American brand Howard 
Leight produces some superb, 
low-profile ear defenders: its 
Impact Sport electronic defenders 
offer a single number rating 
(SNR) of 25dB, an extremely 
low profile and an external audio 
plug and leads for MP3 or radio 
comms. 

Caldwells E-Max Low Profile 
electronic muffs amplify sounds 
below 85 decibels. Above this, the 
microphones shut off for a split 
second to protect the shooter s 
hearing. For those who need to 
incorporate communications 
equipment with their hearing 
protection, SureFire s sonic ear 
defenders are the ticket: Edgar 
Brothers’ Police & Military 
Division has just won a contract 


to supply the UK MoD with 
SureFire’s EP4 Ear Pro. 

Brands such as Peltor are 
also renowned, with its Sportac 
offering superb protection and 
comfort as well as enabling users 
to hear low-frequency sound 
effectively. 

Peltor also makes an excellent 
range for image- conscious 
children, which are available in 
four colours and offer an SNR 
of27dB. 

Engraining 
the idea of 
wearing shooting 
protection in 
youngsters is 
vital. Mild or 
partial hearing 
loss can affect a 
child’s ability to 
develop speech 
and social skills 
and understand language. 

Those who want to push the 
boat out pricewise, should take 
a look at Puretone’s Custom 
Electronic Noise Suppressors 
(CENS), which include a 
custom-moulded ear plug fitted 
with a digital module in a choice 
of three models - ProFlex 
Digital, Competition and Hunter 
- while those watching their 
budget will like Napier’s Pro9 
and ProlO sets, which use noise- 
cancelling technology to work 
without batteries or electronics. 

Looking ahead 

Protecting your eyes is also 
important and it’s worth 
spending money on decent lenses. 
Pilla makes terrific shooting 
glasses at a price, which are used 
by top shots such as George 
Digweed and Mark Winser, 
while Oakley offers great lenses 
as well as fashionable looks at 
lower cost. 



Hearing protection is crucial for shooters and there 
are plenty of styles and models on the market. 




The Hidden 
Comfort recoil 
shield is worn 
under clothing. 
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Bolle s Silium safety glasses, 
distributed by Viking Arms, are 
good and deliver distortion-free 
vision and 99.99 per cent UVA 
and UVB light absorption, while 
John Rothery Wholesale also has 
a selection of Radians glasses. 

For shooters wanting quality 
at a great price, check out the 
Evolution Strike 3 Shooting 
Eyewear. 

Launched at the recent CLA 
Game Fair at Harewood House 
in Leeds, the glasses are available 
in three Class 1 Optical Quality 
interchangeable, impact-resistant 
and shatterproof lenses in grey, 
orange and yellow. 

One of the leading names in 
eyewear, of course, is Wiley X, 
distributed in the UK by Thomas 
Jacks for shooting and Leeda for 
fishing. 

With many new styles, lens 
colours and frames for 2015, 
Wiley Xs European vice- 
president, Thomas Wsever, 
explained: “Wiley X products are 
put through rigorous testing in 
order to be EN 166 and ANSI 
Z87 1-2003 rated. Wiley X is 
the only premium-performance 
sunglasses manufacturer whose 
entire line is ANSI-safety 
rated. The tactical oriented 
assortment from Wiley 
X also has the military’s 
stringent ballistic impact 
certification. 

“However, eye protection 
for everyday life only works 


if people want to wear it. Average 
safety glasses feel uncomfortable 
and look ridiculous, leading to 
the very common problem of 
employees not wearing them. The 
cool- factor exists in all types of 
jobs and hobbies, which is why 
Wiley X remains committed to 
creating and designing stylish, 
functional eyewear desirable for 
virtually any occasion.” 

They also offer top-quality 
polarisation for fishing, whether 
in the sea or targeting species like 
predators or carp in freshwater. 

Costa Del Mar, another 
famous name in sunglasses, also 
boasts ultra-clear, top-quality 
polarising lenses, born from the 
deep seas and saltwater flats, 
making them ideal for any form 
of fishing. 

It also offers a good selection - 
with interchangeable lens colours 
- for shooters. 

Many own brands are also 
available from the big players 
in both fishing and shooting 
(everything from BSA to 
Remington and Fox International 
to Shimano) and they wiU also 
protect your eyes from flying 
hooks if you are fly or lure fishing. 


Mind your head 

Ears and eyes are important but 
protecting your head from flying 
pieces of clay is also vital. 

“On our Really Wild Clay 
Days we ask all shooters and 
people watching to wear our 
branded caps - not only do they 
have a very strong peak but also 
the material of the cap itself is 
very thick cotton, so if a stray 
piece of clay happens to land ‘in 
the line’ the effect is reduced,” 
says Dylan. 

Rifle shooters may also like 
to wear a recoil pad, especially 
if shooting larger- calibre rifles 
without moderators or those that 
kick, while clay shooters who get 
through quantities of shells will 
also find their shoulder benefits. 

Some of the best on the 
market are those by Past. The Past 
Field Shield is an ambidextrous, 
leather-covered, foam pad that 


provides great protection from 
all shotguns, while the l^in-thick 
Past Magnum Shield is suitable 
for shooters of rifles up to 
300WM calibre. Ladies will like 
the Hidden Comfort recoil shield 
that is worn under clothing. 

Finally, shooters and anglers 
should lather on the sun cream 
(even on cloudy days) and can 
also protect their necks and heads 
with products such as BUFF’s 
range of bandanas, which offer 
UV protection, insect protection 
and are also rather stylish. 

For those who suffer from 
midge bites, Avon’s Skin So 
Soft is still the top product for 
repelling these nasty biters. Used 
by the SAS and anyone who 
shoots in midge country, it really 
does work and smells pretty good 
too, while Keeble Agencies offers 
Care-Plus products, including 
tick protection. T6G 


Bolle and Wiley-X are 
among a host of suppliers 
offering eyewear. 
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Polarised lens technology adds 100% polarisation to 100% 
UV protection for unequalled clarity and contrast. 



Our patented removable Facial Cavity Seal™ blocks out 
wind, debris and peripheral light. 



Have your eyewear just the way you need it with our 
prescription polarised lens solution. 

Meets or exceeds (US.) ANSI Z87.1 High Velocity 
impact safety and optical standards for the ultimate in 
eye protection. 





FEATURE 



With eyewear being a hot area in 
the angling market, world-renowned 
eyewear brand Wiley-X has not only 
expanded its extensive range of lens 
options but is also offering a prescription- 
ready service for wearers who require 
bespoke sunglasses. 


ith a 30-year 
heritage of 
supplying the 
outdoor market 
and military, 
the Wiley-X brand now has 39 
different polarising models in its 
extensive fishing catalogue, all 
of which offer a whole range of 
unique features that not only allow 
wearers to experience amazing 
lens clarity but also deliver super- 
tough build quality and overall eye 
protection. 


Form and function 

All models feature Filter 8 
technology, which is Wiley- 
X s multi-layer polarising lens 
that incorporates eight layers 
to create shatterproof Selonite 
polycarbonate lenses. These 
not only offer 100 per cent 
polarisation and UV protection 
but are regarded as some of the 
toughest lenses on the planet, 
thanks to the ANSI High Velocity 
Impact (HVP) rating that is 
present across the entire range. 
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f Triloid nylon frames continue the Wiley-X 
theme of superior protection, being virtually 
unbreakable, so these sunglasses will last.^^ 


There are also three additional 
impact ratings applied across 
specific models, topping out 
with the famed ballistic rating 
that meets or exceeds military 
standards for ballistic impact; put 
in basic terms, they can withstand 
the impact of a .15 projectile fired 
at 700km/h! 

Add to this lenses that cannot 
be pushed out of the frame 
towards the users eye and you can 
see why they’re a must-have for 
anglers who are dealing with leads 
travelling at speed. 

All Wiley-X frames feature a 
U-shaped design that eliminates 
side and backlight glare, 
improving the wearer s experience 
and, with several models featuring 
the removable patented Facial 
Cavity Seal, fitted to eliminate 
dust and poUen ingress and wind 
irritation, it s easy to see why 
WHey-X is proud of its use of 
protective technology. 

As you like it 

For wearers who require a 
prescription lens, virtually all 
frame models are RX Ready, 
the brand s way of enabling a 
bespoke lens to be fitted without 


compromising the protective 
standards of the lens. 

Manufactured using Shamir 
Direct Lens Technology, wearers 
who opt for this service can rest 
assured that they retain all of their 
eyewears protective qualities. 

Triloid nylon frames continue 
the Wiley-X theme of superior 
protection, being virtually 
unbreakable and a massive plus 
point for wearers who want total 
reassurance that whatever they 



Fish '0' Mania finalist Abbi Kendall 
sporting her WX Brick eyewear. 


throw at them, their sunglasses 
will last the course. 

Pat Macinnes, marketing 
manager for Wiley-X s UK 
angling distributor Leeda, had 
this to say about the brand: 
“WeVe had a great reception to 
Wiley-X from anglers across 
disciplines, not only because they 
perform amazingly but because 
each pair really is based around 
total protection for the users eye, 
something that regular sunglasses 
cant offer with assurance. 

“There are 17 additions to 
the range this year, more than 
our major competitors, and with 
pricing changes what really does 
make them even more appealing 
is that it s never been better value 
to buy into Wiley-X s mantra of 
Absolute. Total. Protection .” 

The full Wiley-X 2015 fishing 
catalogue can be downloaded 
from www.wikyx.eu TSG 


Leeda (Richard Farnan) 


1:01908 442950 
E: richard.farnan@leeda.co.uk 


The Technology 

WUey s heritage is based 
around offering groundbreaking 
protection that will protect your 
vision. Here’s a breakdown of 
all the technology that Wiley-X 
employs through its entire range 
of protective eyewear: 



This proprietary polarised 
lens technology adds 100 per 
cent polarisation to 100 per 
cent ultra-violet protection for 
unequalled clarity and contrast. 


CTO 


/REHDVABLE\ 

The patented removable Facial 
Cavity Seal blocks out wind, 
debris and peripheral light. 

lEk 

\SSp 

Meets or exceeds (US) ANSI 
Z87.1 high velocity impact 
safety and optical standards. 

F Certified and tested according 
I to the EN.166 (S) norm - 
EU. Personal Eye-Protection 
Standard. 

Eye-Protection Category: 
Increased robustness - Spectacles 

Certified and tested according 
to the EN.166 (F) norm -EU. 
Personal Eye-Protection 
Standard. 

Eye-Protection Category: Low 
energy impact - Spectacles 

BALLISTIC 

Meets or exceeds (US) MIL- 
PRF-32432 Ballistic and 
MCEP (Military Combat Eye 
Protection) standards, which 
supersede all MIL- SPEC 
standards. 



Wdey X RX Rim System 
expands the available 
prescription range up to +5.00/- 
7.00. 

WUey X frames can be fitted 
with a prescription safety 
lens that meets the safety 
requirements. 
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US torch brand COAST has further extended its 
LED product range with the arrival of its Polysteel 
line, which is already taking the UK by stornn. 


FEATURE 
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OAST s impressive 
Polysteel product line 
of three hand-held 
torches has all the 
classic signs and 
features that you associate with 
the brand s rapid success, since its 
UK introduction in mid-2012. 

All three torches feature 
high-powered CREE LEDs, a 
comprehensive five-year warranty, 
Twist-Focusing from long- 
range spot beams to ultra-wide 
flood beams, not to mention 
COAST s patented optics 
producing flawless beam quality, 
with literally no shadows, rings, 
blemishes or dark spots usually 
associated with adjustable- 
focusing torches. 

Built tough 

Where the Polysteel range differs, 
however, is in its super-heavy- 
duty construction. 


The Polysteel name derives 
from the fact that each torch has 
a stainless-steel core, capable of 
withstanding the toughest and 
most demanding of working 
environments. 

This is then covered by a 
fibreglass-reinforced polymer 
outer casing, specifically shaped 
for comfort and grip and made 
to withstand impact if/when 
dropped or subjected to impact. 

Polysteel 200 is powered by 
three AAA batteries (supplied), 
with a maximum beam distance 
of 121 metres and a maximum 
output of 250 lumens, plus a 
medium setting of 87 lumens and 
a low setting of 26 lumens. The 
maximum run time on the low 
setting is 35 hours. 

Polysteel 400 is powered by 
four AAA batteries (supplied), 
with a maximum beam distance 
of 194 metres and a maximum 


output of 300 lumens, plus a 
medium setting of 105 lumens 
and a low setting of 33 lumens. 
The maximum run time on the 
low setting is 15 hours. 

Polysteel 600 is powered by 
four AA batteries (supplied), with 
a maximum beam distance of 234 
metres and a maximum output 
of 620 lumens, plus a medium 
setting of 220 lumens and a low 
setting of 64 lumens. 

Maximum run time on the 
low setting is said to be around 
34 hours. 

Tested to the limit 

The super-tough design of the 
products has been extensively 
tested - crushproof testing 
included the product being run 
over by the caterpillar tracks of a 
fuU-sized earth mover/excavator! 
Dropproof testing included the 
product being dropped from the 


top of a ladder onto a steel saw 
table, and waterproof testing 
included the inspection of tug- 
boat lines in saltwater, within a 
USA sea port. 

In fact, the products are fully 
waterproofed to IPX8 standard, 
tested fully submerged to three 
metres for 40 minutes. 

All three torches will be 
supplied in COAST s ‘Try- 
Me’ retail clam packs, at an 
exceptionally competitive list 
price of;^20.79,;f24.12 and 
;f29.13 across the series. T6G 


BBB Investments Limited 


1 


BBB Investments 


1:01858 410551 

E: leisure@bbb.gb.com 

W: WWW. bbb-leisu reproducts, co. uk 
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Omni Capital 

Retail Finance 


Making Your Business 
Our Business 


WeVe been supporting British enterprise and British field 
sports since 2009. 


By providing the finance that allows your customers to 
spread the cost of major purchases we can help you: 


y Increase sales 

Enhance order values 
^ Improve cash flow 

V Attract previously out-of-reach customers 
Compete more effectively with bigger brands 


Your success is our success. So call now to see how together 
we can make business work. 


A Fresh and Simple Approach to Point of Sale Finance 
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A revolution in 
fishing attractors 




Based on nanotechnology, the latest fishing product -the Blutbombette - 
claimed to revolutionise the category of fish attractors. 

And now it's available in the UK. 


is 


A fter thousands of 
years of evolution, 
inventions - from 
the wheel to 
mechancial devices 
and tools - have defined mankind 
and the dawn of the 20th century 
heralded medical breakthroughs 
and ideas. 

What has this to do with 
fishing tackle? Well, it seems 
that medical inventions can also 
be applied in the field of fishing, 
certainly in the case of German 
company Blutbombette. 

It s an attractor for 
predatory fish, produced using 
nanomolecular technology, which 
has only recently been applied in 
the medical industry. Now that 
technology is used to create a 
powerful weapon in the hands of 
the fisherman - an attractor that 
fish simply cannot resist. 

Sounds too good to be true? 
Maybe, but the company says 


the help of scientists, we were 
able to discover a formula that 
influences the part of a fish’s brain 
responsible for the function of 
feeding. 

“Another task was to find a 
way to ensure the long-term 
effectiveness of the product, 
avoiding the greatest problem that 
existing enhancements faced - the 
mechanical dissipation of the 
attractor when it is in contact with 
water. 

“Research was conducted for 
this very purpose and studies 
demonstrated that about 80 
per cent of regular enhancers 
dissipate this way. We were 
successful in our quest and now 
we can boast of very good results. 
With nanomolecular technology 
we have created a product that 
remains effective for up to two 
hours! There are no analogous 
products on the market.” 

Otto pointed out that extensive 
testing - including by himself 
- convinced the team they had 
uncovered something very special. 

“Indeed, I have tried it out. I’m 
a fisherman myself I think this is 
the reason why we achieved such 
great results in the first place - 
because we did not develop this 
product as if’ we were making 


it for ourselves, we actually were 
making it for ourselves. 

“I admit, there are days when 
only an atomic explosion could 
bring fish up to the surface but the 
overall test statistics demonstrated 
that the use of Blutbombette 
immensely increased chances of 
catching a fish.” 

Although the ingredients are a 
closely guarded secret, professional 
anglers have given it their backing. 
Janas Prielgauskas, 2013 world 
team spin fishing champion, 
Saulius Babravicius, a well-known 
angler and owner of a Norwegian 
fishing base, and EmTis Muliuolis, 
the 2013 Baltic spin fishing 
champion all confirmed they 
found it highly successful - with 
Janas and Saulius rating it 5/5 and 
EmUis 4/5 for efficiency and a 
market-changer. 

Now the product - and its carp 
derivative - are available in the 
UK via distributor Dave Watts at 
Sharnbrook Tackle. t6G 


the effectiveness 
of Blutbombette 
(or blood pellet in 
English) has been 
proved by scientific 
testing and its 
development is based 
on biological scientific 
research that analysed 
the chemical brain 
reactions that influence 
the feeding habits and 
instincts of fish. 


Nothing else like it 

Otto Konig, a representative of 
the Blutbombette team, explained: 
“Perhaps it is too ambitious to 
claim that this is an entirely new 
category in the fishing market, but 
we can safely say that you will not 
have tried anything like it because 
the Blutbombette Predator 
Attractor was developed on an 
entirely different basis from the 
products that have been on offer 
up to now. 

“It is a unique, 
protected product 
that took two 
years to develop, 
working with one 
of the most well- 
known German 
pharmaceutical 
firms. Two years 
is a long time but 
we worked with 
a great sense of 
responsibility 
to achieve an 
effective result 
instead of a quick 
one. 

“The fruit of 
our labour speaks 
for itself With 


/Blutbombette^ 


Sharnbrook Tackle 


T: 01234 781902 


W: www.sharnbrooktackle.com 






The NEW Tournament Envoy multipliers 
offer exceptional performance and 
quality at a price to suit all budgets. 



• One Piece Aluminium CT Cage 

• Tronixpro Power Handle 

• Centrifugal Breaking System 

• 5.3:1 Retrieve 

• 8Kg Drag Power 

• Machined Brass Gears 

• Available In Left Or Right Handed. 

• Free Cloth Bag 



• One Piece Aluminium CT Cage 

• Tronixpro Power Handle 

• Mag & Centrifugal Breaking System 

• 5.3:1 Retrieve 

• 8Kg Drag Power 

• Machined Brass Gears 

• Available In Left Or Right Handed. 

• Free Cloth Bag 


» OPEN A TRADE ACCOUNT TODAY & ORDER ONLINE 


VISIT WWW. TRONIXFISHING.COM/TRADE 
n TRONIXPRO n TRONIXFISHING 
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A brand-new hunting magazine is due for 
launch any day now. Peter Timperley director 
of Archant Specialist, explains what Rifle 
Shooter is all about. 


T&G: This sounds like an exciting 
project. What’s it all about? 

PT: Rifle Shooter will be a monthly 
newstrade title aimed at all rifle- 
shooting enthusiasts. It will cover 
everything from deer stalking to 
hunting abroad, rimflres to long- 
range shooting, as well as plenty of 
gear tests and technical features. 

We will have a healthy launch 
budget and will be utilising a new 
circulation model that we have been 
developing. We will deliver to double 
the outlets of our main rival from 
the very first issue and have already 
secured some great promotional 
activity with leading retailers. 

It’s really exciting to be launching 
a new product - the first we’ve 
launched in this sector for five years. 
That’s a reflection of the strong 
performance of our existing titles in 
this market over the last 18 months 
and also a growth in confidence 
among the trade. 


-vv. 


T&G: Why are you launching it? 

PT: Rifle shooting has been 
performing very strongly in terms 
of numbers of certificates, numbers 
of rifles held and also in terms of an 
increase in the accessibility of rifle 
sport, such as deer stalking. 

This burgeoning sector has also 
been driven by new products and 
developing technology, such as night 
vision and thermal imaging, as well 
as a continuing interest in hunting 
travel. 

It will complement our existing 
portfolio of shooting titles and allow 
us to offer a complete marketing 
solution to our clients, covering every 
area of the shooting market. 

We see a great opportunity in this 
sector to raise the standard and set 
a new benchmark, which is what we 
always try to do at Archant Specialist. 


T&G: What will set it apart from 
anything else on the market? 


Shootei; 
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benefit from strong sector 


PT: Like all specialist titles, it 
will succeed only if it delivers the 
audience to generate commercial 
revenue. Our experience and 
existing reach will allow us to get 
better market penetration than 
our key rivals from the very start. 

We have done extensive 
research and our feedback 
tells us that there is a genuine 
appetite in the sector - both 
from a commercial and a reader 
perspective - for a title that 
delivers better quality. That is in 
terms of the printing, design and 
photography and editorial. 

We have put together a team 
that will be able to produce 
independent, in-depth articles 
that combine the practical and the 
aspirational. On the Continent, 
rifle shooting and hunting are 
held in the very highest regard 
and we want to reflect a bit of 
that tradition, heritage and class 
alongside the dynamism and 
innovation of the UK rifle- 
shooting scene. 

T&G: What kind of content can 
we expect every month? 

PT: The magazine will cover deer 
stalking and foxing from all across 
the UK, as well as hunting abroad. 
We will feature rimflres - both 


gun tests and hunting articles - 
and long-range shooting as this 
continues to grow in popularity. 

There will be a regular 
instructional series to help rifle 
shooters improve their skills and 
the most in-depth gun tests and 
optics reviews on the market. 

We have expert contributors 
covering deer management and 
conservation and some highly 
respected international writers, 
such as Ulf Lindroth. 

We are also developing young 
British writing talent such as 
Brent Norbury, a professional 
stalker and artist from Scotland, 
who will be contributing monthly. 

We will be writing about the 
newest and most interesting 
product launches from across the 
industry, as well as looking back 
through the archives at the history 
and development of rifle shooting. 

T&G: Who will be heading up 
the project? 

PT: From a commercial side of 
things it will be headed up by our 
existing ad team, with Sharon 
Blick as advertising manager 
and Dan Chart as commercial 
manager. We are looking to recruit 
a new junior ad salesman, too. This 
gives us crucial experience in the 


sector and consistency for clients 
because they will be dealing with a 
team that most will already know 
and trust. 

Editorially, the magazine will be 
headed up by Dom Holtam, who 
is also group editor for Sporting 
Shooter and Clay Shooter. His 
current team will be supplemented 
by a new, full-time staff writer, 
as well as a group of leading 
freelance writers and experts, who 
will deliver the expert knowledge 
that this audience demands. 

Dom is a keen rifle shooter 
himself and has hunted all 
over the UK and Europe. His 
enthusiasm and insight into the 


subject will help us to create a 
magazine that really connects with 
the UK rifle- shooting market. 

T&G: When is it launching? 

PT: The first issue of Rifle 
Shooter will be on sale from 
September 16th, at more than 
7,000 outlets nationwide. TSG 


ARCHANT 


Rifle Shooter 


T: 011 89 74253 


} 


W: lAwi/v archant. co. uk 



www.tandgmagazine.com 39 










Printed full-colour, double or single-sided 




Ti^KLE 

^GUNS 



Stationery: Printed full-colour, single-sided 


1 300gsm matt-coated 

400gsm uncoated board 



450gsm matt-coated 

250 

£49 



500 

£54 

250 

£79 

1 ,000 

£64 

500 

£94 

2,500 

£84 

1 ,000 

...£114 

5,000 

£99 

2,500 

...£159 


A5 Flyers: 


4-page A5: 


SI 




135gsm gloss 


135gsm gloss 


1 ,000 

....£89 

1 ,000 

...£115 

2,500 

....£99 

2,500 

...£185 

5,000 

..£114 

5,000 

...£229 

10,000 

..£179 

10,000 

...£323 

15,000 

..£254 

15,000 

...£457 

Want more? Just ask! 

Want more? Just ask! 


90gsm Offset 
Regular Letterheads 

250 £69 

1.000 £79 

2.500 £94 

5.000 £149 

Want more? Just ask! 

90gsm Offset 
Regular Comp Slips 

250 £59 

500 £69 

750 £79 

1.000 £85 

2.000 £91 

3.000 £95 

7.500 £139 


1 20gsm Offset 
Corporate Letterheads 

250 £89 

1.000 £104 

2.500 £1 54 

5.000 £229 

Want more? Just ask! 

1 20gsm Offset 
Corporate Comp Slips 

250 £69 

500 £79 

750 £94 

1.000 £104 

2.000 £119 

3.000 £139 

7.500 £189 


trade show 


stationery 
. Bundles 

I Regular Set 

300gsm Business Cards 
I 90gsm Letterheads 
90gsm Comp Slips 

1 ,000 of each 
Bundle deal £1 99 


Corporate Set 

450gsm Business Cards 
1 20gsm Letterheads 
120gsm Comp Slips 

1 ,000 of each 


Want more? Just ask! Want more? Just ask! Bundle deal £279 





Easy to transport - only 4kg 
FREE padded carrier 


Discounts available on multiple orders 
6-1 0: £65 each / 1 1 -1 5: £60 each 
16+: £52.50 each 




Printed full-colour, 
double or single-sided 

135gsm gloss 

250 £85 

1,000 £119 


Want more? Just ask! 


A4 folded to DL: 

Printed full-colour 

135gsm gloss 

250 £99 

1.000 £169 

2,500 £299 

5.000 £499 

10.000 £599 

15.000 £699 

Want more? Just ask! 


Pop-Up Roller Banners: 

Printed full-colour on 600gsm PVC 


High-definition print 
Fast assembly 


4-page A4: (A3 folded) 

Printed full-colour 

135gsm gloss 

250 £169 

1.000 £189 

2,500 £289 

5.000 £397 

10.000 £588 

15.000 £796 

Want more? Just ask! 
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Printed full-colour throughout, folded and saddle-stitched 


A5 

8-pages 

170gsm silk 


A4 

8-pages 

135gsm gloss 


A4 

16-pages 

135gsm gloss 


This is only a small selection of what 
we can do. If you have anything that 
needs printing, contact us today... 


100 

£195 

100 

£249 

100..., 

150 

£199 

150 

£279 

150..., 

200 

£215 

200 

£299 

200..., 

250 

£239 

250 

£339 

250..., 

1 ,000 

£335 

1 ,000 

£399 

1 ,000, 

2,500 

£425 

2,500 

£549 

2,500, 


£399 t: 01 327 31 5450 

£409 

£429 e: paul.evans@dhpub.co.uk 

£449 

£599 facebook.com/dhp.print 

£899 

Prices exclude VAT and are based on print-ready artwork being supplied. 
Free delivery to a single UK address is available on many items. 
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TRADE SHOW 


incorporating the 

Shooting 

SUPPORTED BY THE GTA 






WHERE THE 
TRADE MEETS 

THE UK'S ONLY FISHING AND SHOOTING TRADE 
SHOW IS STILL THE BEST WAY TO SHOWCASE 
YOUR PRODUCTS TO THE INDUSTRY 

TANDGSHOW.COM 

LATEST FLOOR PLAN ON NEXT PAGE > 










OCTOBER 11-12, 2015 • STONELEIGH PARK, WARWICKSHIRE CV8 2LZ 


IA 160 


Fax 

Rage 




3 


A 162 A 164 

Eoogear ^ 
g n 


3 


A 166 ,A 167 

A 168 

AIT-O! 

£1,788 £1,341 

Copdock Mill 


121 9 

21 G 


A150 

' 3.5 - 


5 



Fox 

International / 
Matrix 

16 

4 

1 

f 


A 140 


Rigmarole 


Am 

PVA 

F^mfl 

A146 

£1,768 

:ai 48 


4 1 £1,788 I 
- 3.5 H 



- 3,5 ^ 

'A130 ^ 


ig 

16 

Taska 17 

3 


|3 

3,5 ' 






A 100 


4 


> 3 


Preston Innovations / 
i8j Avid Carp / Sonubaits j^e 
/ Korum 


3,9 


3.9 




S.OS 

,4 


A 10 

O XI 

5 ^ 

14| I 

C 

bS 

m ^ 

G3 -g 

QI 5 


2.9 


[A54 

A55 1 

1 SSP Baits 

RidgeMonkey ' 

[ 12 

._15l 


2.5iA56 A58 iA60 

3:£1,341 £1,34T £1,341 i3 
9L §1 

3 3 ^3 ' 

2.66 




A68 


Reuben , 

fi 

Heaton / 

0 

Eagle 


Claw 

• 2.5 - 

24 


3 4.1 _ 3 

AfS 

4.9 


13 


Tirra ln£ 

m) 

1 _ 2 _ 


iA 70 


HALLl 


1 64 


18 

- 3 - 


3 3 

A41 A40 

3, £1,341 ,£1,341 3 
91 9 


1.61 


21 


Leeda/ 

■ Wychwood/ 
MAP 


26 


1 


2S1,5 


H 

2,65 

t 




EXHIBITOR LIST 


(CORRECT AS OF 18/08/15) 


A. JENSEN FLYFISHING 

FOX 

RADICAL ANGLING 

AIR ARMS 

FOX RAGE 

RANGE RIGHT 

ANGLING TRADE ASSOCIATION 

FRENZEE 

REUBEN HEATON 

ARDEE SPORTS 

GAMO 

RICHARD WHEATLEY 

ASI 

GARDNER 

RIDGEMONKEY 

ASSO 

GEMINI TACKLE 

RIG MAROLE 

AVID CARP 

GUN TRADE ASSOCIATION 

ROD HUTCHINSON 

BA BLADES 

HAWKE 

ROSKER 

BASC 

HG GLADWELL & SONS 

SEELAND 

BAUER PUBLISHING 

HIGHLAND OUTDOORS 

SNOWBEE 

BBB INVESTMENTS 

HOPKINS & HOLLOWAY 

SONIK 

BONART 

HYDROTECH 

SONUBAITS 

BROCOCK 

INTELLIGENT RETAIL 

SPORTING WHOLESALE 

BSA 

IWHOLESALES 

SPRO 

CASSTROM 

JOHN ROTHERY WHOLESALE 

SSP BAITS 

CATMASTER TACKLE 

KORUM 

ST GEORGE SPORTING 

DAVID HALL PUBLISHING 

LEEDA 

TAKE IT OUTDOORS RETAIL FINANCE 

DAYSTATE 

MAP 

TASKA 

DEBEN 

MARUKYU 

THOMAS JACKS 

DINSMORES 

MATRIX 

TIME INC. (UK) 

DRAGON TACKLE 

MIDLAND DIVING EQUIPMENT 

TREESCO 

DUPREE CREATIVE 

MORPSITES 

TRONIX 

EAGLE CLAW 

OMNI CAPITAL RETAIL FINANCE 

UK LURES 

EASY HIT 

PALLATRAX 

UNION STAINLESS STEEL 

ECOGEAR 

PETRON 

VASS 

EMERGE SPORTS 

PRESTON INNOVATIONS 

VENIARD 

FISHFACE PROMOTIONS 

PVA FISHING TACKLE 

WYCHWOOD 










Official 

Sponsor 


Dupree 


we're out there.. 





Ranges 


B1S0 


COFFEE SHOP 


BSA / Gamo 


B136 

£2.006 U 

TreesCo 




B138 

Highland 


B130 B127 

Andeo QTA 
Sports Tj 


Outdoors 


B103 


B107 


B100 


- ^ Paystats^ 
SinDCOch 


B109 


Range 

Right 


Seeland 


B94 

£1.341 


B95 


B54 

£2.980 


John Rothery 
(Wholesale) 


B70 


£6,555 


AJr Arms 

^^^Casstrontt 


B8Q B81 

£1JBS £1.780 


□000 n/ 
Hawke 


B53 

£2.384 


B83 B&4 

£2.3B4 £2.384 


B58 


B52 Sporting 


B 18 


BIO 


B12 


B14B15 


B11. 

PBlIatrajiAjigUngi 


to^^JSSlShpotingl J 

5 \ / " 


B152 Bt53 

3 £1.788 £1JSj 


B123 

B119 

Morphsites 

£4,470 5 

as 

30 


B46 

B45 


£4,760 


sa 

Sporting Wholesale 




B40 UK Lures Ud 

TP 

B41 

£2,364 



b:^ 

£2.304 

Jfl] 


843 
3 £3,876 


B33 


lOTmnlx 


► 1 


BB 


eofian 





£2,602 


!B26 
fB2? 

\ Snowbee 


2?| l.:; 


Gardner & 




5.48 


Resftor 


[Bl 

17 

1 . " 

— 

— 

, L 

5 

DHP Ltd 

;BT7 5 

1 

Casting Pool 


, ! 1 

i - 


— 

42.5 




MAIN 
ENTRANCE 


iS 

TACKLE 
6^ GUNS 


TRADE SHOW 


incorporating the 


S H o 

SUPPORTED BY THE GTA 


EXHIBITING INFO - NO HIDDEN EXTRAS! 


SPACE ONLY: 
INCLUDES CARPET, 
ELECTRICITY AND 
DAILY CLEANING 



JUST £113 


VAT PER SO M 


SPACE & SHELL SCHEME: 
AS SPACE ONLY, 
PLUS FRAMEWORK, 
WALL PANELS, LIGHTING 
AND STAND NAMEBOARD 



JUST £143 


VAT PER SO M 


PLUS! FREE WI-FI IS AVAILABLE TO ALL EXHIBITORS AND VISITORS - PERFECT FOR EXCLUSIVE 
'SHOW-ONLY' OFFERS AND KEEPING IN TOUCH WITH EVERYTHING 'BACK AT THE OFFICE'. 


CONTACT: 


DEAN ROTHERYB 01327 3154321007866 7215540 DEANROTHERY(aDHPUB.CODK 















OCTOBER 11-12, 2015 • STONELEIGH PARK, WARWICKSHIRE CV8 2LZ 



TACKLE 
6^ GUNS 


TRADE SHOW 


incorporating the 

Shooting 

SUPPORTED BY THE GTA 




WHY YOU SHOULD BE THERE: 

• ATTENDED BY THE TOP RETAILERS IN THE FISHING, SHOOTING AND COUNTRY-CLOTHING SECTORS 

• SHOWCASE YOUR BRAND AND PRODUCTS TO THE INDUSTRY’S MAIN PLAYERS 

• BOOK EARLY FOR MAXIMUM COVERAGE IN TACKLE GUNS ON THE SHOW WEBSITE 

• INCLUSION IN THE OFFICIAL SHOW GUIDE 

• INTERNATIONAL AGENTS AND BUYERS TARGETED THROUGH SISTER TITLES - I & 

• FREE WI-FI FOR EVERYONE 

• VISITOR REGISTRATION NOW OPEN 

TANDGSHOW.COM 


■ 

CONTACT: 



DEAN ROTHERY® 01337 3154321017066 721554 0KANROTHERY@DHPUB.COUK 










THE BIG LINCOLN 

* GIVEAWAY 




VIVA 

IAS VEGAS! 


Contact your customer service representative for more details 


^o/in 




By phone; (023) 9224 5350 
By fax: (023) 9224 5351 
By email; sales@bisley'Uk.com 


LINCOLNSHOTGUNS.COM 


Lincoln Dealers can win a trip for two to the Shot Show in 
Las Vegas! Each gun bought generates an entry to the prize draw, 
at the end of the incentive the winner will be chosen at random. 
The more guns you buy the greater your chances of winning. 


Lincoln shotguns, Italian quality and reliability at aliordable prices 




tackle FC ATI IDE 



Refillable air cylinder, 
replacement for 88g CO: 


Tomorrow’s 
technology today! 


While most people of a certain age are enjoying their retirement, the effervescent 
Luke Camilleri can't resist the temptation to carry on inventing shooting products. 



T he 80-plus-year-old 
Luke divides his 
time between his 
house and factory 
in Liverpool and his 
French retreat in Normandy, and 
he literally cant sit still. 

Having a conversation with 
this most European 


of characters - he can speak 
six languages - you get the 
impression that his mind is 
continuously on the prowl 
for the latest advancement in 
airgun/pellet technology that 
will change the world. 

An engineer by trade, Luke 
has spent most of his time in 
the shooting trade making 
airgun pellets from 
his own factory in 
Liverpool. 

However, his 
grasshopper mind 
meant that there 
is always another 
project on the go, 
another engineering 
puzzle that he could 
solve. 

He has also had 
his own range 
of airguns, 
as well as 
launching 
clothing 
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for the fishing and shooting 
markets. 


Performance and 
consistency 

Over recent years he has turned 
his thoughts to producing air 
cylinders for CO2 guns and has 
launched a number of products 
into the marketplace. 

Under the brand name Proton, 
the patented British design 
has been tested in all current 
pistols on the market and it is 
claimed that it offers superior 
performance and consistency to 
traditional capsules and is easily 
fitted via an adaptor and air 
charging system. 

Added to the Proton brand is 
a French- manufactured range of 
lead-free pellets that its maker 
claims offer a higher velocity 
than standard pellets. 

“Our products give retailers 
an opportunity to sell a brand in 
Proton that will not be available 


in every gun shop because we are 
only looking for a select number 
of retailers to take stock. 

“This means that the 
products will not suffer from 
being devalued through heavy 
discounting and the retailer will 
be able to make excellent profit,” 
claims Luke. 

“We really are offering 
something very different here 
and retailers coming on board 
will be able to take advantage of 
the heavy demand that we have 
already created.” 

II Any retailers interested in 
stocking Proton products should 
contact Luke as below. TGG 


Luke Camilleri 


T:0151 604 1788 (UK) 
T:+33 327 745145 (France) 
E: fireballpel@aol. com 






Precision Airguns. 


jNEWi 


Whisper Sting 

Includes scope and silencer 
with Whisper technology 


With a price ' 

Our brand new Whisper Sting rifle at a brilliant trade price, ‘ ^ ' 

*Only available to purchase in packs of 1 0. . . , ' . , _ 

— _ . : ^ ^ ^ s ^ ^ ^ ^ ^ .7 .r : ^ •lf| |” 

£l 1 g 

j / ,5 ,j ^ # if if ■ \ 

; ^ ^ 0 0 ^ p 

y A \ \ \ \ ^ ■, ", 

7 7 - : p P p ^ 'j 0 7 

A y . > y -. ^ y . '■ ^ 

Available in .177 & .22 calibre from August ^ ^ « - f ^ ^ 

’ .. .. P . p .7 ... y; ■ 

Game® reserve the right to change the specifications; availability and price of any product at any time. All information correct at the time of 
print. All RRPs are inclusive of VAT. Please note in some cases product photographs may vary from actual product. 


©Game® 2014 WWVil..gui t j0.t:0IT1 

For more information or to enquire about becoming a stockist contact; 6SA Guns (JK) Ltd, Armoury Road, Birmingham 81 1 2PP • t: 01 21 772 8543 Bl SaleS@bsaQUnS.COin 
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It's good to know that there is still some fishing-tackle manufacturing that goes 
on in the UK. In fact, Gemini Tackle will celebrate 25 years of manufacturing this 

coming January. 


T he company was 

started by one of the 
industry’s most likeable 
characters, Tony Caton. 
As an enthusiastic sea 
angler back in the late 1980s and 
early 1990s, Tony was continually 
frustrated with watching his lead 
sinkers tumble round in the tide, 
and with a trade behind him as 
a plastic engineer he thought he 
could design a better one himself 


Back in his home in 
Bedfordshire he tinkered with 
a number of ideas and came up 
with the ingenious idea of a sinker 
system that would allow anglers to 
easily adapt their fishing leads to 
suit all fishing conditions. On his 
next fishing trip, Tony got to try 
out his prototype and it worked a 
treat - the Gemini Sinker System 
100+ was born. 

His brother, Bernard, suggested 


Tony develop and market the 
sinker himself For the 50-plus- 
year-old at the time it was a 
massive decision, having to branch 
out into a whole new world. 

But Tony was fearless, as you 
would expect from someone 
who had grown up in the tough 
environment of London’s Stoke 
Newington as one of seven 
children. His first job was as a 
cook during his national service 


in the merchant navy but, after 
meeting his future wife Lyn at a 
skiffle club in London, he went 
AWOL, deciding that life with 
Lyn was more attractive than a 
life on the seas. 

Keeping the faith 

After having a number of odd 
jobs Tony ended up working for 
a major imports company and 
eventually he moved to Sandy, in 
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Gemini 


Gemini Tackle 


T: 01472 852966 
W: www.gemini-tackle.co.uk 




vast network of distributors 
allowed anglers to experience 
the quality of the range. ff 


Bedfordshire, when it opened up 
a new warehouse that he ran for 
them. 

Despite the nearest sea fishing 
being over 60 miles away his love 
for the sport never wavered, but 
his faith in some of the tackle on 
offer was severely tested. 

With a head full of ideas and 
prototype in hand he set off to get 
the backing of the tackle trade. 
Sadly, he was knocked back on 
several occasions with the trade 
claiming his sinkers, with tough 
nylon heads and detachable 
wires, were too expensive and 
complicated to manufacture. 


Although disappointed, he 
was undeterred and decided to 
go it alone, setting up his own 
manufacturing plant and enlisting 
a small sales team to get his 
products to market. 

That was nearly 25 years ago 
and, although Tony sadly passed 
away in 2009, the business 
remains firmly with the Caton 
family. 

Bucking the trend 

It s been far from easy for any 
British manufacturer during the 
past two decades, but Gemini 
has continued to prosper while so 
many other makers have shut up 
doors. 

It even moved its 
manufacturing facility closer to 
the coast and is now based in 
Caistor, in Lincolnshire, less than 
12 miles from the Humber and 
the North Sea. 

Heading up the operation these 
days is Tony’s grandson, Wesley, 
who joined the company in 2005 
to ‘help out’ and has been there 
ever since. He works with his 
dad, Mark, who controls much 
of the product development and 
makes the tooling. Mark entered 
the business in 1994 but happily 
leaves the running of Gemini to 
his son. 

Wes’ two brothers, Aaron and 
Donathan, are also employed, the 
former an apprentice toolmaker 
while the latter helps out with 
admin and production. 


Tony’s wife, Lynn, pops in 
occasionally but is not actively 
involved in the business any more, 
and Gordon and Tony, both 
employees who have been with 
Gemini for more than 20 years, 
make up the small but industrious 
team. 

Rising to the top 

It is fair to say the business has 
had its ups and downs during 
its 25 years. Although initially 
not embraced by the trade, the 
popularity of the Gemini Sinker 
System 100+ quickly caught the 
imagination of anglers, and very 


quickly Lyn and Tony became 
inundated with requests for these 
high-quality innovative products. 

Gradually the trade started to 
take notice and requests came in 
from tackle shops and wholesalers 
all over the country, asking to 
stock the Gemini range. 

A vast network of distributors 
was soon in place, allowing anglers 
everywhere to experience the 
quality and superb functionality of 
the Gemini range. 

In the years that followed, the 
company added to its product 
range with new and exciting 
products, such as the Genie Link 
Clips, Genie SRT Springs, Genie 
Breakers, Splash Down Sinkers, 
Knotless Ready Rigs and Snood 
Clips, that gave angling another 
dimension. 

These days Gemini sells direct 
to retailers and is embarking on an 
expansion plan to see its products 
available in more shops, 
trade promotion over the next 
months and a stand at this year’s 
Tackle & Guns Trade Show will 
expose it and its goods to the full 
UK tackle trade. It is keen to hear 
from more retailers. 
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Making a masterpiece 

even better 


Revolutionary optical performance, outstanding ergonomic design and perfect 
functionality were keywords when Swarovski Optik launched its EL binoculars in 
1999. Now this line has been improved further. 


T he launch of the original 
EL binoculars marked a 
milestone in long-range 
optics. These have now 
been further enhanced 
following intensive development, 
for the best EL family ever. 

The crystal-clear optics provided 
by Swarovision technology and 
their unique ergonomic design, 
including the EL wrap-around 
grip, are enhanced by the 
FieldPro package, said to offer an 
unprecedented level of comfort 
during hunting. 

Seeing clearly 

When you go hunting, you need to 
be able to see everything. Even the 
smallest details are important so 
you can sight your target properly. 
Every type of terrain poses a 
different challenge for hunters. 

With their ergonomic design 
and unparalleled user-friendliness, 
the EL binoculars help overcome 
any obstacle with flying colours. 

The FieldPro package helps by 
making the binoculars comfortably 
easy to use, whether locally or on 
extended hunting excursions. 

The rotating strap connector 
with a cord adapts perfectly to 
any movement. The bayonet catch 
enables you to fit and switch the 
carrying strap and accessories very 
quickly and flexibly. 
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With a simple turn of its 
practical quick-catch button you 
can rapidly and silently adjust the 
carrying strap to the right length. 

The objective lens covers blend 
aesthetically into the overall design 
and also remain securely attached 
to the binoculars, thanks to the 
innovative connector. 

The focusing wheel can also 
be used more easily, thanks to its 
softer, fully armoured and more 
slip-resistant design. The diopter 
adjustment s new lock function 
ensures that your personal settings 
cannot be changed. 

All In the detail 

Being able to recognise crucial 
details is key to sighting a target. 
Thanks to held flattener lenses, 
HD optics, high-quality coatings, 
and perfect eye relief, Swarovision 
technology guarantees crystal- 
clear, colour-true images without 
any interfering colour fringing. In 
other words, a high-contrast, 
lifelike picture with razor- 
sharp contours. 

The EL Family 
has also successfully 
combined the largest 
possible held of view 
with a total edge-to-edge- 
sharp image to produce a 
perfect optical performance. 

This not only fuUy benefits 


eyeglass wearers but is also a 
crucial success factor in a rapidly 
changing viewing situation and 
poor light conditions. 

The facility for separately 
adjusting the twist-in eyecups 
offers the best possible optical 
quality for everyone. 

Combined with strong 
ergonomics and design, including 
the EL wrap-around grip for 
unparalleled comfort and steady 
handling, Swarovski says these 
binoculars offer an extremely 
pleasant experience. 

The small EL 32 binoculars 
- available with an 8x and IQx 
magnification - fit perfectly 
in your hand and are the ideal 
choice where size and weight are 
important factors. They also offer a 
field of view of 141m/120 m. 

The multipurpose EL 42 
binoculars combine size, weight, 
and optical performance for 


The EL binocular family 
just got even better. 


the ideal product, making them 
great in many different hunting 
scenarios. They are available with 
an 8.5x and IQx magnification. 

The perfect explorer, EL 
50 binoculars demonstrate 
all their advantages in terms 
of magnification and detail 
resolution, especially when hunting 
over particularly long distances 
and at twilight. Larger exit pupils 
provide brighter images at twilight. 
The EL 50 s ergonomic design 
and weight balance allow you to 
observe with a steady hand. TSG 


’*m 

SWAROVSKI 

OPTIK 

Swarovski Optik UK 


T: 01 737 856812 

E: info@swarovskioptik.co.uk 
W: www.swarovskioptik.com 
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Hood Intergrated in Collar 


Internal Chest Pocket 


Elasticated Weather Shoud Cuffs 


The Hunters Jacket 
from JACK PYKE 


Made with STEALTH FABRIC - Breathable - Waterproof - Silent 
Outershell: 100% Polyester brushed tricot / laminated membrane. 

Lining: 100% Polyester brushed mesh & taffeta. 

Full length double opening zip, concealed hood in collar, 
two lower front bellows pockets with cartridge holders, 
two hand warmer pockets, internal chest pocket, fold-down 
waterproof seat flap, elasticated weather shrouds on wrists. 

Avaliable in: English Oak camo (as main picture) - Hunters Green - English Woodland camo - Wildlands camo 


Bellows Pockets with Cartridge Holders 


trade price 
£ 36.95 


Waterproof Seat Flap / Game Pocket 


| ACK PYK E 


OFENGLAND 


To become a stockist call: 01 234 740327 
or email: info@jackpyke.co.uk 

www.jackpyke.co.uk 
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T&G's special agent identifies the best and worst of customer service. . . 


Greenfields (Gunmakers) of Salisbury 



Address: 21 Milford Street, 
Salisbury, Wiltshire 
SP1 2AP 

T: 01 722 333795 

Date visited: June 20th, 
2015 

Verdict 

It was a pleasure to visit a 
shop that shouted classy from 
the moment you saw it. . . and 
for good reason. Worth a visit, 
just to get a sniff of the air 
where customers are kings; 
a retail experience of the 
highest order. 

92/100 


First impressions? 9/^0 

This shop looks fabulous both from a 
distance and close up. Parking seems to be 
well thought out, lots of it and relatively 
cheap. Classy cream and green livery with 
tasteful signage was, I hoped, a sign of 
things to come. 

Step inside? 7/10 

The gun racks displayed in the window 
continued in the shop; plenty to choose 
from, all looking great in vertical racking. 
Light, airy, with a classy ambience. The shop 
had a few customers, so I had a little time 
to browse. 

Stay clean? ^0/10 

Clearly a shop that evokes pride in the 
ownership, this place is spotless, nicely laid 
out and welcoming too. Not a speck of dust 
anywhere, even the surfaces that could be 
overlooked were dust free. 

Show it off? 9/10 

A big shop that shows off a lot of guns 
and very well too. On a hot sunny day it 
was good to step into a cool and light 


interior, the outside window shades doing 
a great job. It is in two halves, the layout 
not cluttered with the two sides equally 
used, one displaying the clean and polished 
guns, all with excellent labels, the other the 
clothing and ancillary equipment. 

Help me? ^0/10 

Because there were a few customers, I had 
to wait a while but as soon as the assistant 
was available, the member of staff was very 
helpful indeed, making me feel valued. 

Know your stuff? ^0/10 

As is the way with nearly all of the gun 
shops that are visited, the staff are very 
knowledgeable, and enthusiastic, patient 
and polite, putting up with my seemingly 
silly questions without ever becoming 
patronising. A great balance here that will 
make you want to come back. 

Pushy or pleasing? 

^ 0/10 

Pleasing is the word. There was a big 
selection of guns, of differing price ranges 
and brands; none of them, however, were 


forced simply because of the brand, rather 
the 'sale' was about the best options. 

Do I need this? 9/10 

This isn't a shop for sales and bargain 
hunters, so you'd need a lot of pocket money 
to make it a worthwhile visit for a youngster 
interested in starting. It was certainly easy 
to get around, with no tricky stairs or 
pushchair-tripping obstacles, so, on that 
basis, very good. 

Family friendly? 9/10 

In terms of a shop that you'd visit with a 
child under 1 0 years old, I imagine you'd be 
on tenterhooks, especially near the travelling 
decanters and glasses, but, apart from this 
not being children oriented, it was fine. This 
shop caters for the higher end of the market 
with predominantly mature customers. 

What's happening and 
where? 9/10 

No problem here either, with plenty of 
information about local shoots, clubs and 
grounds, where to go for lessons, for beginners 
and experts alike. 


Lamberts of Ringwood 



Address: 1 6 Market Place, 
Ringwood, Hampshire BH24 
1AW 


1:01425 473223 

Date visited: July 9th, 201 5 

Verdict 

Once again, you are rarely 
let down visiting gun shops; 
great staff, a lovely shop 
in a nice picturesque town 
with old-fashioned values of 
customer care. A great local 
amenity that deserves to 
continue serving for another 
55 years 

90/100 


First impressions? 9/10 

A classy-looking shop in a classy little 
marketplace; from the outside, it looks more 
of a clothing, country pursuits and souvenir 
shop, but that would be to do it a disservice, 
it's far more than that. 

Step inside? 9/10 

You step into the country clothing section 
and all that entails, making you feel 
comfortable; there's a certain aroma to 
decent clothing that seduces you into a 
feeling of comfort and security. You go 
upstairs to the guns where there are two 
distinct rooms, one for airguns and rifles, 
the other for shotguns, although a World 
War 1 Vickers machine gun graced the 
counter. 

Stay clean? 9/10 

This sort of shop is bound up with, as they 
say in the Christmas carol, comfort and joy, 
and this was certainly the case; clean, tidy, 
with the front window open to let in the 
warm summer air. 


Show it off? 8/10 

Vertical racks with good labelling, with 
plenty of space to move around and try out 
the guns for size. The front room is, perhaps, 
the least well appointed but still okay. 

Help me? ^0/10 

Couldn't ask for more here. The staff were 
very helpful, and appeared interested, 
despite my lame questioning on guns and 
shooting in general. 

Know your stuff? ^0/10 

With a real gunsmith in the shop, you had 
an enthusiast on tap. Among other things, 

I was treated to a lesson in the workings 
of the bolt mechanism on the Vickers 
gun, which, to be frank, was beyond my 
engineering pay grade for a 1 00-year-old 
machine. I couldn't help thinking I'd want to 
be that efficient and well-oiled (in a good 
way) when I was that age. 

Pushy or pleasing? 9/10 

Apart from the aforementioned English 
masterpiece, I wasn't hectored or coerced 
into picking any one brand, it was all more 


of a choice of what fitted and what felt best 
to my frame and pocket. 

Do I need this? 9/10 

No hassling me to buy clothes, cases, bit 
and bobs that I didn't need; there was 
always time to come back and buy what 
was necessary as it became necessary. 

Family friendly? 8/10 

Apart this not being children-oriented, it 
was fine, except for the gun rooms which 
were upstairs, so mobility would be an 
issue here. This shop is at the higher end 
of the market with predominantly mature 
customers. 

What's happening and 
where? 9/10 

It wouldn't have been right that this wasn't 
a good score, and I wasn't disappointed. 
Local shoots, tutors and clay clubs were all 
mentioned and I left with information on 
how to go about enjoying the local facilities. 
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WIN! 

Pop that cork... 

This month's highest-scoring retailer, as judged by 
our undercover spy, wins a bottle of bubbly for their 
team's efforts. It will be on its way shortly... 
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GT Bait & Tackle 


TACKLE UD 

“For all y^iir fishiiig netas 

Tel 01722 3330^7 
Email - gltoaitriiid(acW^@msiLcOiir^^ 


Address: UnitSA, Glenmore 
Business Park, Salisbury, 
Wiltshire SP2 7GL 
T: 01 722 333097 

Date visited: July 9th, 

2015 


Verdict 

Despite the unpronnising 
exterior, this was a good 
visit, an old-fashioned tackle 
shop updated to a modern 
industrial unit. Without the 
charm of the high street, it 
had a few things going for it: 
a good local amenity. 

82/100 


First impressions? 7/10 

You normally can figure out what you're 
going to get when you're driving towards 
a shop in an industrial unit. This one is a 
bit tricky to find, as it's in the middle of an 
industrial estate of some size, but it had 
parking right outside. The exterior is what 
you'd expect for an industrial unit, the sign 
could have done with a bit of professional 
design - it was big and bold, but with room 
for improvement. 

Step inside? 8/10 

Despite the carp branding on the window, 
what I'd expected is not what I found, a 
bit of a relief not to be overwhelmed with 
carp tackle and the smell of boilies - a nice 
change. In this part of the world, although 
carp are important, river fishing is the bread 
and butter of the Salisbury countryside. So, 
more an all-rounder's shop, with a bit of 
something for everyone. 

Stay clean? 7/10 

More an industrial unit than a retail 
experience, it wasn't dirty, quite passable in 
fact, but not what you'd call clean. Nothing 


that would stop you visiting, though, and in 
some ways adds a bit of reality to the place. 

Show it off? 7/10 

Again, not a shiny, gleaming retail palace 
but an effective tackle shop that gets a 
lot of product in the shop without it being 
overwhelming. The labelling was okay, 
some own-branding could be done better, 
but the product was good quality. Enough 
light but maybe a bit more custom-made 
racking for the rods, landing-net handles 
and nets (never an easy thing to display). 

Help me? ^0/10 

This chap is an enthusiast and you can 
see that, really helpful without being 
patronising, coping with my sometimes daft 
questioning in a polite way that encouraged 
me to learn more. 

Know your stuff? 9/10 

Patient and knowledgeable, to be fair, I did 
get a bit awkward over some technical stuff 
but this is a chap who knows his customers 
and what they want, which is all you can 
ask from a tackle shop, particularly one that 


services a local community and its waters. 

Pushy or pleasing? 9/10 

We went through a few brands - what was 
good, what I needed and what I didn't but 
none were forced upon me. I didn't need to 
spend any more money than necessary. 

Do I need this? 8/10 

I wasn't asked or coerced into spending any 
more than necessary, and when I asked for 
some tricky stuff, the assistant was ready to 
order it in. 

Family friendly? 8/10 

Easily accessible, this shop had something 
for everyone, but it was proper fishing 
tackle, so a good place for a beginner to 
visit, good product, easy to access and great 
advice. 

What's happening and 
where? 9/10 

What you want from a local tackle shop, 
plenty of advice about where to go, who to 
contact and how to catch - what more do 
you want? 


John Eadle Sports & Fishing Tackle 
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Address: Old George Mall, 20 
St Catherine Street, Salisbury, 
Wiltshire SP1 2DA 
T: 01 722 328535 
Date visited: July 9th, 201 5 

Verdict 

Lost most of its points in 
the shop front and first 
impressions. Once you 
get through the door it 
improves markedly. A good 
local amenity,that would 
provide well for emergency 
purchases of essentials. 

77/100 


First impressions? 4/10 

Tucked away from the main street, it 
probably didn't help that the bin men 
hadn't visited, so there was a pile of 
cardboard outside. The sign was basic 
and pretty uninspiring. Parking was easy 
enough, though, with plenty on meters 
close by. 

Step inside? 8/10 

Bigger than you think, with a separate 
fishing section tucked away after you have 
walked through the sports clothing, tennis 
racquets and trainers. A basic amenity shop 
rather than an experts' specialist retailer. 

Stay clean? 9/10 

Things are looking up here, the two ladies 
who run the shop certainly do a good job 
with the interior of the place. Clean, tidy 
and well lit. 

Show it off? 7/10 

This isn't a shop that would be kitted out 
with the latest shop-fitting materials; it 
was basic, but well laid out with wall space 
well used. 


Help me? 9/10 

Despite the fact that this wasn't a specialist 
shop, I was treated very well and well 
looked after. There was no hassle, but 
equally, little time to browse as the tackle 
department was tucked away and needed 
to be watched, without being intrusive. 

Know your stuff? 7/10 

Certainly there was enough knowledge 
there to do a good job. Being one part 
of the store, the necessity for specialist 
knowledge wasn't high on the list but, 
saying that, it was still above average. 

Pushy or pleasing? 9/10 

Good service is what this shop is about, 
despite the limited range of products. This 
was more about selling what was on the 
shelves rather than trying to up-sell or 
cross-sell. 

Do I need this? 9/10 

A good score here too; for all the misgivings 
of this being a 'convenience' tackle shop, 

I got what I wanted, which is what it's all 
about, isn't it? 


Family friendly? 9/10 

Yes, it was certainly that. I could imagine 
this shop being a well-used local amenity 
for customers of all ages. Good access with 
no hassles for pushchairs or those with 
limited mobility. 

What's happening and 
where? 8/10 

Another good score with a very useful line 
in where to go and who to see. Decent local 
knowledge of the fishing available, just 
a little lacking on the methods and baits 
being used. 
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John Rothery Wholesale's Lincoln shotgun promotion has 
proven successful for customers and retailers alike. Here's why 

everyone likes it. . . 


M organs 

Gunroom in 
Oswestry is 
just one of the 
shops that had 
no hesitation in getting involved 
with the Lincoln giveaway when 
it was launched recently. 

With prizes on offer to 
buyers, retailers and even their 
staff - including trips to Las 
Vegas, Venice or on Red-Letter 
Days - it is no surprise. 

Gunroom manager Richard 
Cross is in no doubt that the 
giveaway through distributor 
John Rothery Wholesale has 
been welcomed by all. 

He explained: “Within one 
week of running the promotion 
we had already sold an Elite 
deluxe and had lots of interest in 
the other models. The giveaway 
has certainly made people look a 
little closer at the brand. I think 
we will be set to sell more this 
month than we did in the whole 
of last year!” 

Of course, Lincoln shotguns 
have always had a good 


reputation but the promotion 
has put them in everyone’s eye 
line. Richard added: “Lincoln 
shotguns offer real value for 
money, they have all the features 
and quality of some of the 
more expensive brands while 
maintaining that more affordable 
price point. I also feel that 
the range has something for 
everyone. 

“The consumer reaction 
has been very positive. A gun 
purchase is always an exciting 
time and this just adds to the 
whole experience, with the 
possibility of winning a prize. The 
first gun we sold at the start of 
the promotion provided us with a 
winner straightaway - this made 
an already happy customer very 
happy!” 

It has also given a lift to the 
Morgan’s gunroom team, who 
are eager to achieve sales and 
potentially earn themselves prizes 
too. 

Richard revealed: “I think 
when a promotion like this is 
run it will always give a little 


more incentive for the staff 
to push a little harder. It has 
certainly created some friendly 
competition between the team!” 

Benefits all round 

The response to both the guns 
and the promotion has delighted 
the team at John Rothery 
Wholesale too. 

Head of sales Ian Kenyon told 
T&G: “We are very happy with 
the response so far. To date we 
have issued more than ;f2,000 
worth of stock as prizes and over 
;f350 value in points to spend 
with Red-Letter Days. 

“We have always known the 
quality and reliability of the 
Lincoln shotguns to be top- 
notch and that message is getting 
through to consumers now too. 

“The aim of the Big Lincoln 
Giveaway from our perspective 
was to raise awareness of the 
brand and get the guns into the 
hands of more shooters. It was 
also about educating retailers in 
the positives behind stocking the 
Lincolns, and how doing so can 





benefit their own business too. 

“With the Giveaway, we have 
almost relaunched the brand 
again in the UK and retailers 
and business owners are reaping 
the benefits. 

“It’s a reliable product that’s 
easy to source, suits most 
shooters in the market, offers a 
healthy margin and puts a smile 
on the face of the consumer 
and the sales assistant each time 
one is sold - now if only every 
product did that!” 

To find out more about the 
benefits of selling Lincoln 
shotguns, call the John Rothery 
Wholesale team|^3 



T: 02392 245350 
E: sales@bisley-uk.com 
W: WWW. bisley-uk. com 
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TMB Designs "X 

[ Cartridge Displays & Giftware | 




Manufacturers and distributors of traditional k modem cartridge 
displays and bullet boards. 


Engraved glassware 
ineluding whisky 
and decanter sets. 


Peg finder shot glasses in a variety of designs. 
24K plated peg finder numbered guns 



25 varieties of animal head shot glasses. Hand 
painted English figurines, Pewter lapel pins» 
Key rings and 1 :6 miniature guns, China mugs, 
Silver and 24k plated cufflinks plus much more 


Ring 01905 840022 or email info@tiTibdesigns.co.uk 
^for our 2015 trade catalogue and price list, or see our 
si te * WWW, cartr i dge d i s p I ays * com 
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Based in one ofthe last true wilderness areas 
in northern Europe, Nurmes - Sasta has over 
45 years of heritage in hunting. The hunting 
grounds of bears, wolves and wolverines 
open practically from the doorsteps of our 
head office and provide us with the ultimate 
testing laboratory for our products. 


u 



For more information and to enquire about 
becoming a stockist please contact 

Juha Latvala 

E: juha@sasta.fi 
M: +358 (0)50 555 9182 

sasta. com 



THE NEW 


I^M0l 


ENTER THE WtLDEmESS WITH CONFiDENCE 


Tough, Washable 
& Low Maintenance /, 


handle in 


Stabilised Curly Birch / 


Model no. 13118 

Blade: Stainless 
Sandvik 14C28N 

(58-59 HRC) 

RRP: £99.95 

Standard versions with oiled 
handles from £79.95 


Casstrdm 

INNOVATIOW ■ CIWTSMAHSHIP - PEftfO«MiS.MGE 


Tel. 01628 330 330 - www.casstrom.co.uk - service@casstrom.co.uk 







EXCLUSIVE 


PRODUCTS 

IN FOCUS 

What items should gun dealers have on their shelves right now? 
Here are a few suggestions from some of the key players in the trade, 


Kahles 

K1050i FT Scope 
RRP: £2,458 


Developed with help from field target shooter Matt Hirst to meet the 
exacting requirements of FT shooters and those using close-range targets, 
this scope boasts parallax adjustment from eight to 60 metres 
and, with an illuminated reticle, is perfectly optimised for FT 
competition. 

Supplied with top turret parallax wheel, it is 
available in black or silver finish. 



TACKLE 

<&GUNS 


John Hunter 

Editor 

7:01327 315412 
M: 07990 542958 
E: john@dhpub.co.uk 




Spoitsmarketing 

Super Grade XS1 9 


This air rifle is now available with a gas ram, along 
with an upgraded custom wood stock or sporting sleek 
synthetic stock, both fitted with a stylish barrel weight 
and available in .177 (4.5mm) and .22 (5.5mm) 

The Super Grade Gas Ram (SGGR) system ensures the 
rifle shoots smoothly, with little or no recoil, and gives 
an extremely consistent power limit with minimal or no 
variation in feet per second (depending on a good- 
quality pellet with consistent weight). 


I Oakley Standard 
Issue 

Tombstone Eyeshield 
RRP: Call for details 

This revolutionary competitive 
shooting eyeshield has been 
developed with the help of top 
marksmen and boasts improved field 
of view, contrast and clarity via Prizm 
technology, plus a single release 
trigger for fingerprint-free rapid lens 
exchange. 
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Can be purchased from BSA's authorised stockists 
Details on our website: 


Birmingham, England 


WWW.bsagunS.CO.uk © copyright BSA Guns Ltd 

For more information or to enquire about becoming a stockist contact: BSA Guns (UK) Ltd, Armoury Road, Birmingham 61 1 2PP • t: 01 21 772 8543 6: sales@bsaguns.COni 


PBB 
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EXCLUSIVE 



Peltor 

SportTacWS Bluetooth Hearing Protection 
RRP: £379.99 


This model now boasts Bluetooth connectivity. 
Simply connect to your smartphone to receive 
calls directly into the earmuffs. You can listen and 
respond without touching your mobile, thanks to 
the on-board microphone. Or you can play music 
while the aux lead connects to a two-way radio. 


Leica 

Magnus 1 .8-1 2x50 Scope 
RRP: From £1,900 

With the Magnus 1 .8-12x50, hunters are ideally equipped for every hunting 
situation. Its large zoom range guarantees the same precision with shots on the 
fly on fast-driven hunts as when hunting at long range with 12-fold magnification. 
Despite the compact construction of this riflescope, its 50mm front lens guarantees 
sufficient reserves to make it ideal for hunting in the twilight hours. 



John Rothery Wholesale 


T:023 9224 5350 

E: sales@bisley-uk.com 
W: www.bisley-uk.com 



I Laser 
Genetics 

NS300-SZNV 
Solution 
RRP: £189 

Continue hunting 
after dark with 
the ability to 
illuminate targets 
out to 300 yards. 

With Advanced 
Laser Module 
technology for a 
focusable, brighter, 
more stable beam than traditional DPSS lasers 
and a stock-mounted pressure plate for instant- 
on full-power functionality. The patented optical 
beam collimator allows one-handed adjustment 
of beam diameter so you can pinpoint a spot or 
illuminate an entire target. Provides up to seven 
hours of continuous illumination at OF. 

Scope mount included. 



Leica Camera 


E: jonatiian.rigby@ieica-camera.com \ 



Pro Black Tac Knife 
RRP: Call for details 


This multi-tool boasts 18 functions, including three-in-one universal pliers with a 
compressive force of up to 56kg, knife, scissors, bottle opener, screwdriver, belt cutter, 
tungsten carbide glass breaker, detachable opening aid, plus a holster with vertical and 
horizontal belt loops. With a G10 rubber-coated grip, it is supplied in an aluminium box. 







Distributed to the trade by: 

ASI, Alliance House, Snape, Saxmundham, Suffolk IP17 1SW 


Grosman 


TEL: 01 728 688 555 fax; 01 728 688 950 

EMAIL: info@a-s-i.co.uk web: www.a-s-i.co.uk 
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Hot on the 
heels of the original 
Benjamin Trail, Crosman have 
now brought out the Trail NP2. 




At the heart of this new model, which 
IS completely built m the USA, is a totally 
redesigned Nitro Piston® powerplant. The new 
piston has added dampers and special nylon 
guides which give the gun an even smoother 
cocking stroke than before, using less cocking 
effort and further reducing vibration 
during the firing cycle. 


In addition, the model features the brand 
new Clean-Break Trigger (CBT), and two 
totally new stock designs - one is classic 
Cl hardwood and the other in sleek synthetic. Top 
this with a CenterPoint 3-9x40 AO scope and 
you have a winning package. 


If you thought the original Trail was great, you'll 


be blown away by the NP2! 














EXCLUSIVE 


Alan Paine 

Loden Gent's Shooting Waistcoat 
RRP: £1 59.99 

With a pure-wool water-repellent 
outer and two large cartridge 
pockets, this waistcoat looks good 
and performs well. 

It boasts mock-suede shoulder 
patches and side vents for good 
movement, plus a luxurious gold 
lining. 

It's available in a range of sizes, 
from S to 5XL, in olive. 


Alan Paine 


T: 01 623 415765 


E: sales@alanpaine.co.uk 


W: ywAN. alanpaine. co. uk 




Air Arms 

HFT500 Palm Rest Kit 

RRP: £95, extra spacer kit £13.80 




Enabling a steadier hold of your rifle and a potential increase in 
accuracy, a palm rest is often the accessory of choice for many airgun shooters. 

All components are made to a high quality and standard to ensure reliability through 
many year of use. 

The kit includes palm shelf, 3mm and 5mm Allen keys, washers, screws and two 
length extenders. 


Redback 

Original Boots 
RRP: From £89.95 

Redback's popularity in the UK is a recent phenomenon but its 
boots are a staple for most Australian workers and emergency 
services staff. Amazingly comfortable and designed to be 
pressure-point free on the upper foot and the sole thanks to 
the shock-absorbing micro-bubble sole. With good ankle 
support they are hard-wearing, resistant to oils and 
fuel, easy to clean and provide excellent grip. 



Tradewinds Outdoor 


T: 01 795 534343 


W: www.bushgear.co.uk 


PRODUCTS 



Princeton Tec 

Helix Backcountiy Light 
RRP: £39.95 

This lantern features an innovative expanding 
globe instead of the traditional fixed cylindrical 
chamber, keeping the light soft on the eye 
wherever it is positioned and the pack size small. 

A swipe control surface takes care of the three 
modes: 1 50 lumens white, 30 lumens white and 
red light for low-profile use. It has folding legs with 
multiple hanging points. 


Whitby & Co 


T: 01 539 721032 


E: sales@whitbyandco.co.uk 


W: www.whitbyandco.co.uk 


Grosman 

Benjamin Trail NP2 
RRP: Call for details 



These are said to shoot 1 5 per cent faster and use 
more energy, doubling the effective range of the 
originals, while offering less vibration, recoil and 
cocking force, plus less noise with the integrated 
sound-suppression system. 

In hardwood and synthetic-stock versions in .22 
calibre shown here. 


1:01728 688555 


E: info@a-s-i.co.uk 


W. www.a-s-i.co.uk 
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TRIED, TESTED, TRUSTED. 


PULSAR 




APEX 


3i 



n FDRWARD 

? ¥ DFA75 

' i FRONT MOUNTED DICraL 

NIGHT VISION AHACHMENT 

NO NEED TO DEDICATE A WEAPON TO NIGHT 
^ SHOOTING I DOES NOT ALTER EYE RELIEF I DOES NOT 
AFFECT DAYSCOPES ZERO I OPTIMISED FOR 1-7x MAG 
DAYSCOPES I DETACHABLE IR ILLUMINATOR I 
SRP: £1,229.95 INC VAT 



THERMAL IMAGING 
WEAPON SCOPE SERIES 

APEXXD50 2x MAGNIFICATION I 2x DIGITAL ZOOM I 50Hz REFRESH RATE I 
1250M DETECTION RANGE I PICTURE-IN-PICTURE RETICLE ZOOM I 384x288 
SENSOR RESOLUTION I 640x480 OLED DISPLAY 
I 10 SELECTABLE RETICLES J ONE-SHOT ZERO WITH FREEZE FRAME I THREE ZERO MEMORY 

SRP: £2,799.95 - £3,399.95 inc VAT 

^ ^ DIDISIGHT 

LRFN87D 

DIGITAL NIGHT VISION WEAPON SCOPE 
WITH A BUILT-IN LASER RANGEFINDER 

4.5-9X SMOOTH ZOOM 400M BUILT-IN LASER RANGEFINDER WITH TRUE HORIZONTAL 
DISTANCE 8 ANGLE OF ELEVATION I 915NM COVERT IR ILLUMINATOR I ONE-SHOT ZERO WITH 
FREEZE FRAME I THREE ZERO MEMORY r lS SELECTABLE RETICLES 1 RIFLE INCLINATION 
WARNING I TWO WEAVER ACCESSORY RAILS 1 OPTIONAL EXTERNAL POWER SUPPLY 

SRP: £1,499.95 INC VAT 


QUANTUM XD 

THERMAL IMAGING 
MONOCULAR SERIES 

QUANTUM XD50S 2.8x MAGNIFICATION 1 2x 
&4XDIGITALZ00M 150Hz REFRESH RATE I 
1250M DETECTION RANGE I 384x288 SENSOR 
RESOLUTION I 640x480 OLED DISPLAY I SILENT 
CALIBRATION MODE 
SRP: £1,999.95 -£2,999.95 INC VAT 






jruKoC] 

PHDTDN XT 
6.5x50 S 




WEAPON SCOPE 

6.5x MAGNIFICATION I BUILT-IN 810NM IR ILLUMINATOR WITH THREE POWER SETTINGS 1 60MM EYE 
RELIEE I RESISTANT TO BRIGHT LIGHT EXPOSURE I USES STANDARD 30MM MDUNTS EOR DAYSCDPES I 
UP TO FIVE HOURS OPERATION FROM 2x AA BATTERIES I VIDEO OUTPUT I WEAVER ACCESSORY RAIL 

SRP: £419.95 INC VAT 


THOMAS 

JACKS 


Thomas Jacks is the exclusive UK trade-only Pulsar & Yukon distributor. 

To become a dealer contact us: 

::01789 264100 e: info@thomasjacks.co.uk www.thomasJacks.co.uk 


-£ /ThomasJacksLimited H 


(oiThomasJacksLtd 
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PRODUCTS 

IN FOCUS 

Which items should tackle dealers have on their shelves right now? 
Here are a few suggestions from some of the key players in the trade. 


John Hunter 

Editor 

7:01327 315412 
M: 07990 542958 
E: john@clhpub.co.uk 



T 



Blackfin Sunglasses 
RRP: Call for details 

For top polarising and anti-glare performance with stylish looks, this Blackfin model offers 1 00 per cent 
polarisation, scratch-resistant lenses and a large, comfortable fit for protection from the sun's harmful UV rays. 


Seapower UK 


T: 0845 124 2929 

E: info@seapower.uk.com 
W: www.seapower.uk.com 



JRC 

Quad 2G Biwy 

RRP: £399.99, £129.99 (overwrap) 

If you want luxury when fishing, this is 
the bivvy for you. A real 'home away from 
home', ideal for mid to long-stay sessions, it 
has a compact footprint but a lot of space. 

Supplied with a heavy-duty groundsheet, 
pegs and carry bag, this is light but sturdy. 


Pure Fishing UK 


T: 01 665 602771 

W: www.jrc-fishing.co.uk 
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imERESTED /A/ STOCKIISIG 
PROFESStOIMAL CATFISH TACKLE? 

Then look no further! CatMaster Tackle supplies /terns of tackle 
designed specifically for catfish in the UK and Europe, 

Cat fishing tackle created where catfish anglers cater 
tar catfmh anglers - that^ CatMaster Tackle. 


BRITISH 

MADE PRODUCTS 



OUR BENEFITS TO 
THE RETAIL WORLD 

• We offer attractive competitive retail margins 
# Delivery of products usually within two working days 

* We strive to supply the highest-quaiity products available 
' Cor^tinued product development along with new product releases 
* We will actively promote our brand along with our retail outlets 

* We will be available for in-store promotions 










NEW DEDICATED 

trade website 


i-4> 







For further information visit: 


WWW. catmastertackle. com 


or contact Ron or Kath Griffiths on T: 01527 835534 1 M: 07734 679387 | F: 01527 576403 | E: tradesales@catmastertackle.com 

CatMaster Tackle, 22 Cooper Close, Stoke Heath, Bromsgrove, Worcestershire, BSD 3PJ 



WHY- NOT HAVE YOUR OWN 

PLAST^G lyiOUUnNtx MA^hlN 


TRAVIN MINI MOULDERS 
TP1 & TPS 


These adjustable quick action 
vices were designed for fast 
and effective production. One 
movement of the vice handle 
opens the vice and ejects (or for 
the longer mouldings, by two 
side ejectors fitted in the upright 
pillars). The top half of these 
machines is on slides to 
accommodate different mould 
widths. Each machine is fitted 
with a guard, interlocked with 
the air valve. 


VISIT OUR WEBSTTE 
OR CAU US TO 
GRANGE A DEMO 


Easy and simple to operate, one man set-up and inexpensive 
tooling. With low running and maintenance costs. 

^^^100% British Made • Quality Parts • Simplicity • Reliability 


For more informatio'n: 

Tel: 01444 241429 E-mail: travinprod ucts@btconnect.com 


www.travin.co.uk 




TRAVIN 

PLASTIC MOULDINGS 

ESTABUSHED FOR OVER 40 YEARS 


SPECIFICATIONS: 

• {21 g) capaci^ • Nickel plate barrel 

• Voltage - 230/240 or 11 0 volts 

• Temperature - Energy regulator control 
with reference dial 

• Heater capacity - 600 watt 

• Vice clamp opening - Gin max (150mm) 

• Platens - 4in x Sin (1 OOmm x 75mm) 

• Vice travel - 2in (50mm) 

• Double ejection systems 

• Operate from a standard 80 psi 

MACHINE DIMENSIONS: , , 

• Base - I2ln X ISin (300mm x 4S0mm) „ “ 

• Height - 29in (730mm) • • 

SPARES AND 
ACCESSORIES 
AVAILABLE • 


« • 








EXCLUSIVE 


PRODUCTS 

gN FOCUS 

RidgeMonkey 

Biwy-Lite Duo 
RRP: £26.99 

This compact and lightweight offering 
features twin colours of white and red and 
dual brightness settings for bivvy use. 

With a fully rechargeable, built-in lithium 
ion battery, there is also a USB charging lead 
and magnetic fittings for firm adhesion. 


RidgeMonkey 


T:0151 728 3352 


Scierra 

X-TechWadei^ 

RRP: £299.99 

With a clever in-built 
system to transform them 
into waist waders, these 
also feature a chest zipper 
gusset system for improved 
fit and comfort. 

Made from tough 
five-layer polyester twill 
fabric with a waterproof 
rating of 20,000mm and 
breathability of over 
6,000mvp. 


Svendsen Sport 


T: 01927 59659 


E: uk@svendsen-sport.com 


W: www.svendsen-sport.com 


Reuben Heaton has been making British 
baits since the mid-1 800s. The Oval Sprat is 
a classic salmon and sea trout bait built from 
start to finish, including mounts, in the UK. 

Hand-sprayed in a range of 1 2 traditional 
stock and hi-viz colours, in floating and 
sinking versions in 64mm (IVzin), 

76mm (Sin) and 88mm (SVzin). 

All are fitted with Eagle Claw 
974 trebles. 


T: 01455 293000 


E: sales@lazertrokaruk.com 


W: WWW. lazertrokaruk.com 


64 WWW. tandgmagazine. com 


Snowbee UK 


T: 01 752 334933 


W. WWW. ridgemonkey. co. uk 


Vil: vvvvw.snowbee.co.uk 


Griffiths 

Oval Sprat Devon Minnows 
RRP: Various 


Sempeifli 

Straggle String 

RRP: £2.99 (spool); £4.75 

(mixed pack) 

Add a bit of bling to your flies 
with what Semperfli says is 
the world's thinnest fly-tying 
chenille, with just two strands. 

Ideal for thoraxes or slim 
bodies it comes in a carded 
mixed pack in three variations 
(1 0 colours) or standard spools 
boasting more than 25 colours 
in all. 


Snowbee 

SFT Sonic Breathable 
Wading Jacket 
RRP: £299.99 


Designed using the same Seamless 
Fusion Technology as Snowbee's 
waders, this has a wealth of pockets 
and is made of a three-layer nylon 
outer and Vapour-Tec breathable 
membrane. 

Available in an olive/taupe two- 
tone colour scheme in small to XXL. 


Semperfli 


T: 01 757 333001 

W: www.semperfli. net 






SPECIALISTS IN PLASTIC MOULDING 


•fr GemM 

CM^ 


Do You Stock Gemini Tackle! 

Since August, 2014 Gemini Tackle products are only available to tirade customers 
directly from us. The well respected range of high quality sea fishing tackle is no 
longer available through wholesalers in Great Britain! 



EASY TO ORDER: It’s extremely quick and easy to order - all orders are sent out within 48 hours of receipt. No carriage 
charge on orders over£75. 

PROFIT: Good profit margins available on the entire range. We also offer an additional discount on all trade invoices settled 
within 7 days, allowing you to further increase your margins. 

MADE IN BRITAIN: 99.9% of Gemini Tackle is designed and manufactured in Great Britain - ensuring an exceptionally high 
quality that other brands struggle to realise. (We support british manufacturers) 

MAJOR BRAND: Research shows that British sea anglers regard Gemini Tackle as a leading brand for terminal tackle in 
Great Britain. 

ENCOURAGE SALES: Point-of-sale material will be supplied free of charge to trade customers, helping you increase your 
sales. 

PRODUCT DEMAND: With over 25 years’ experience in the sea angling market you can be sure there will a high demand 
for the Gemini Tackle range in your shop. 

To open an account today, call us on 01472 852 966 
or email your full company details to chris@gemini-tackle.co.uk 


Tel: 01472 852 966 | Fax: 01472 852 770 | www.gemmi-tackle.co.uk 


I 



TRAVIN 

PLASTIC MOULDINGS 

ESTABLISH£D FOfR OVEH 40 YEAHS 

We are a piaetic-injection-moulding 
and mould-making company based 
in Sussex and pride ourselves on our 
ability to produce quality plastic parts 
at very competitive prices. 


• » 


PRODUCT RANGE INCLUDES: 

• Plastic Injection Moulding 

• Mould Making * Moulding Machines 

• Injection Mouldings 

• Low-Volume Mouldings 
■ Insert Mouldings 

• Plastic Angling Products 

• Plastic Promotional Products 



We o^ manufacture a plastic part 
from a drawing or a sample and oan 
do the complete job from 


PROmTYPE 

PRODuamH 



For more information: 

Tel: 01444 241423 E-maiL trav3nproducts@btconnect.com 


www.travin.co.uk 


■sting range of 
jducts, including: 

■s • Small Terminal Tackle 
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Vass 

Team Vass 1 75 Khaki Edition Clothing 
I RRP: Smock £69.95; bib with reinforced knee £56.95 

Based on popular demand and a huge amount of customer 
requests, the khaki edition has been created for carp anglers, with 
interest also coming from game and other forms of fishing that 
require a more stealthy-looking version. 

The 1 75 models boast the usual waterproof, windproof, 
breathable, bi-stretch and lightweight qualities. 

Available from S to 3XL. 


PRODUCTS 

IN FOCUS 



Korum 

Bait Bands 
RRP: £1 .99 

Available in packs of 50, 
with two sizes in each, 
these should cover most 
requirements, whether 
your bait is 4mm or 20mm, 
making them ideal for use 
on commercial venues and 
for big-water barbel and 
carp fishing. 

They can be hooked directly onto the hook 
shank or hair rigged. 

Us 


1C 






The new Pro casting glove from 
Tronixpro features a neoprene main 
body and synthetic finger covering. 

It is very durable and reliable and 
offers great protection when 
using braid or mono for 
power casting. 


Wiley X 

WXlide Model #CCnD09 Sunglasses 

RRP: Call for details 


This matches Wiley X's gloss black 
frame with polarising blue mirror 
lenses that feature the firm's 
advanced polarisation, along with a 
versatile green tint for sharp vision 
and glare-cutting performance in 
many environments. The reflective 
surface of the lens excels when fishing 
offshore or in bright conditions. 
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RANGE RIGHT LTD 

YOU HAVE THE CHOICE... WE HAVE THE SOLUTION 


i/> t/ie ‘’uffreivc/imiue/u 7)tt hna/iae fntaAt 





Sabatti 


/Joi/i’/: . 7^}e/i t!i(t(y/e t ipoNtm^ r lAiohjan 
. {ouf/aA/e t/f 30f/, 

6L- 7i(f 6a/y'eA\ 


FOR FULL TRADE DETAILS, PRICE LIST AND BROCHURE PLEASE CONTACT RANGE RIGHT LTD 

Norlhern Office Southern Office 

Unit 4 Freemans Way, Harrogote Business Park, Werherby Rood, Harrogare, North Yorkshire HG3 1 DH 34 Tornters Brook, Uckfiold, East Sussex TN22 1 UQ 

Tel: 01423 881919 Fox: 01423 B81717 E-mail: sales^mnge^right.co.uk Tel: 01825 760509 Fax: 01825 760506 E-mail: so les^range^righl. co.uk 

Visit: www.range-right.co.uk 





CLASSIFIEDS 



BE SURE WITH THE 

STORM KETTLE 


Be amongst the first to 
stock the new OJlfr 
DSKettierram 
EYDON KETTLES. 

The kettle easily 
slips into a bncicpucic 
or fishing bag, and 
holds two Full mngs. 



JOSEPH 



^Strike^ £1 

(^INDICA tTT> 

PROFIL daylight® 






Teh 01604 8 t 180 t 

E- ma i I : st rgespo rtin g@ya hoo .co. u h 

Web; virww^stgeorgesportinoxQ.ult 


LIIMTRAIM 

TOTAL DOC TRANSPORT SYSTEM 



^ Custom-made 
r Professional ^ ExecutiYe 


Cooler Ilf glerle ^og loies for mn lliei 
2\ fiats, as ciiosen by ttte RSPCA lor 
lls new nallonallleet of vehicles 


TEL: +44 1S73 385369 

www.lintran.co.uk 


WE HAVE OVER 40 YEARS 
EXPERIENCE IN THE DESIGN AND 
MANUFACTURE OF STORM KETTLES 


JOHN CRmnUY iS THR CREATOH 
Oh THESE KETTLES^ 

GET IN mVCH WITH HIM TODAY I 
Contact John Grindlay 
The Eydon Ketfle Co Ltd, PO Box SO, 
DaventryNN112ZA,UK 
m (0)1327 261800 or m (0)7836 S02756 


E-malt; lnfo@eydonkettlejco-uk 

www.eydonkettle.coin 


OUR SI 

rORM KETl 

rUSARI 

CAREFUl 

LLY MADE I 

IN THE UK^r^ 


/ ^V£:£^ 


PRomim 


WHOLESALE SUPPLIERS OF A 
LARGE RANGE OF FISHING 
TACKLE AND FROZEN SEA AND 
FRESH WATER SAITS TO THE 
RETAIL TRADE iNCLUDING: 




iBRE^fcAWAY • KEMLEY 

- RIGHWOBTH 


f BECm i * RED GILL 

, - SAKUMA 

DlfTSM^ES • STaRLITE 

*YASS 

«,* f<A'MA^AN ’ •WHtZZO 


rft: 02392 461149 
FAX: 02392 460801 

E+iAiLi andy@piscespTodjct5,com 



(Supplier To The Tackle And Gun Trade Since 1996) 
Quality Products At Low Costs 

P©t©rDobbS “Embroidered and Screen Printed Ciothing 
Design and Print Services For The Angiing and Gun Trade” 

Clothing For Promotional Purposes, For Retail, For Teams and Clubs, 

Staff Wear, Work Wear & Safety Wear; a large range of items available including.. 
T-Shirts, Polo-shirts, Hooded Tops, Sweatshirts, Fleeces, Bodywarmers, Gilets, Skeet Vests, 


Jackets, Embroidered Badges, Footwear, Safety Boots, Wellingtons, Caps and Hats etc.. 


T-Shirts 


Hoodies / Sweatshirts 




Many top Brands Available 
Regatta, Fruit of The Loom, Gildan, Dickies, Beechfield etc.. 
Contact us For Quotes, Samples, Visuals and a Copy of Our Catalogue 
Tel: (01482) 224007 Fax: (01482) 218103 
Email: peter.dobbsdesignandprint@hotmail.co.uk 
We Promise To Try And Beat Any Like-For-Like Quote 



RRTO-TekQroud 



GADTCl 


FISHINGXTACKLE 



gantel.co.uk — 

NEW WEBSITE OPEN FOR BUSINESS 
Wholesale tackle with regular updates 
and weekly specials. 


P©t©rDobbs 

Design and Print Services 
Plastic Carrier Bags: 


(Supplier To The Tackle And Gun Trade Since 1996) 
Quality Products At Low Costs 

Piain & Printed Carrier Bags 

(Plastic, Paper, Bags For Life & Mailing Bags) 

1. PLAIN:- economy-strong white vest bags 11” x 17” x 21” standard large size 
from only £19/1000. Ring to order. 

2. PRINTED:- Sample Prices white polythene 1 colour print. All costs per 1000. 

Vest Bags:- Qty Print 1 side Print 2 sides I I 

£90.00 I I 

£59.00 


a 11” X 17” X 21” 5000 £87.00 

b 7”x11”x15” 5000 £55.00 

Print 1 side Print 2 sides 


Patch Handle Bags:- 


a 15” X 18” X 3” 
15”x 18”x3” 
15”x 18”x3" 
15” X 18” X 3” 


1000 £148.00 
2000 £134.00 
3000 £120.00 
5000 £102.00 


£159.00 

£145.00 

£137.00 

£104.00 


S- 


Vest Bag 



Patch Handle 


2000 £80.00 
3000 £76.00 
5000 £55.00 


£87.00 

£82.00 

£62.00 


Quotes on Smaller & Larger Quantities Also Available 
* £10.00 OFF ALL FIRST PRINTED ORDERS * 
(please quote code CB/2014) 

Other size bags, coloured bags, biodegradable bags, paper bags, 
re-usable - cotton shoppers & jute bags (bags for life), promotional 
holdalls & rucksacks also available please ring for a quote or samples 
PRINTED MAILING BAGS: 12y2" x 17" 1 colour print - £148/1000 on orders of 5000 (io,ooo -£139/1000)* 
For further information. Catalogues, Quotes and IDEAS Contact Peter Dobbs 
Tel: (01482) 224007 Fax: (01482) 218103 
Email: peter.dobbsdesignandprint@hotmail.co.uk 
We Promise To Try And Beat Any Like-For-Like Print Quote 


Origination :-1 Side 1 colour £77.00 
2 Sides 1 colour £1 14.00 
Plus delivery, plus VAT. 




SOMETIMES ONE PILL IS 
ENOUGH... 


Blutbombette 

ADVERTISE 



Used by fishing champions 

HERE FOR 
£50 PER 



^ 

woridwide 

MONTH 



J* • 

Soie distributor 


• : i 


SharnbrookTackie 

TACKLE 


^ nfTiUirsg 


...TO END THE 

<&GUNS 



SILENCE AT THE BOTTOM 

CLASSIFIEDS 


sales@sharnbroolctackle.com 

• t: 01234 781902 

























CLASSIFIEDS 




WelE-establi$hed (buntrywedr 
manufacturer seeks to expand. 
Well-known brand in Europe. 
Good stock range. Full support 
provided. All areas. I 
Reply in confidencptoj^^l 


AGENTS & RETAILERS REQUIRED 


T: +44 (0)121 555 8334 | 
F: +44 (0)121 565 3404 f' 
kramdi@aol.<om 
www.rockalUnfo I 


FOR SALE 


ESTABLISHED BUSINESS FOR SALE 

PRIME FOR DEVELOPMENT - PRIME LOCATION ! • Turnover 201 4 £528,000 


'oa are able to stop back in time to the 1950s to^liya your social life 
but-still/qn^our^asinass at lOOmph! That's •fil<darney! 




I moveid here over 1 1 years ago with no regrets. With no commute to work of any sort, one of the big savings when I moveid was the £5,000 
a year fuel bill on the vehicle! I'm able to be fishing within 1 0 minutes of finishing work and there are plenty of pubs and restaurants to eat 
and drink in. The community spirit is wonderful, Alderney is virtually crime free!! The scenery is awesome and wildlife abundant. There are 
direct air links to Southampton and Guernsey and for the hardy there is the cargo boat to Poole on which you can put your car if need be. 

Since 2004 Alderney Angling has established itself as one of the biggest outlets of sea fishing tackle in NW Europe. The business has recently 
relocated from the high street and moved in to 2,000 square feet of harbourside premises to give it the location and space to develop its 
retail and website sales further. If you want a stress-free life full of enjoyment and your time back this could be the move for you. 

TAX ADVANTAGES: No VAT on goods imported from any EU country • No capital gains tax • No inheritance tax • No corporation tax • 

No taxes on Trusts whose beneficiaries live outside the island • Maximum 20% income tax and generous personal allowance on income of 
persons who live on the island • 0% standard tax rate on company profits from 2008 


To express an interest call Mark on 07781 130304 


CLASSIFIED 


VACANCY 


PeterDobbs 


Design and Print Services 

(25 Years Experience in Suppiying Design & Print to the Tackle and Gun Trade) 
Quality Products At Low Costs 


SPECIAL OFFER "Quality Low Cost Print and Free Artwork" 


DETAILS:- 

We Promise To Try and Match or Better any genuine Print Price; and *Artwork & Design 

will be supplied FREE OE CHARGE (up to £100's worth) on orders plaeed for items 1. to 4. 

listed below - 

1. Stationery or Stationery Packs - Letterheads, Compliment Slips and Business Cards 
(ineluding logo design) 

2. Leaflets - A6, A5 - single, 4 and 8 page, l/3rd A4, A4 (flat or folded) - 4, 8 and 16 page 
and other formats 

3. Brochures. Booklets and Price Lists . 

4. Presentation Folders - with or without inside poeket 

Other quality items supplied - 

A. Note Pads & Desk Pads all sizes, and Stieky Note Pads. 

B. NCR sets - Invoices, Purchase Orders, Delivery Notes, Work Sheets, Repair Sheets, 

Job sheets etc; and continuous computer stationery. 

C. Gift Vouchers & Cards, Bespoke Greetings Cards, Christmas Cards, Calendars & Diaries. 

D. Promotional Goods - Pens, Key Rings, Mugs, Thermal Mugs, Hip-Flasks, Beer Mats, 
Umbrellas, Fridge Magnets, Mouse Mats, Memory Sticks, Lanyards, Badges, Peg Draw 
Tickets, Raffle Tickets and Trophies, Club Membership Cards and Shop Loyalty/Discount 
Cards. Ring for Catalogue. 

E. Carrier Bags - Polythene, Paper, Cotton & Jute - various types incl.' Bags for Life', 
Biodegradable Bags, Holdalls and Mailing Bags all supplied Plain or Printed. 

F. Clothing : Plain, Printed or Embroidered - for Teams, Clubs, Staff or for Retail; 

T-shirts, Sweatshirts, Hoodies, Fleeces, Jackets, Gilets, Caps, Ties, Shirts, Workwear, 

Hi-Vis, and Safety Wear incl. Footwear - Boots and Wellingtons, (see our advert opposite) 
Ring for catalogue. 

G. Point of Sale - Euro-Slot Header Cards, Peg Boards & Display Boards, Gun and Rod 
Swing Tickets, Posters, Baimers, Pop-Up Banners, Tear Drop Baimers, Exhibition Boards, 
Large Format - Window Banners and Posters. 

H. Labels - Container and Bag Labels, Car Window Stickers, Tackle Box and Seat Labels etc... 

* Finished artwork, layout, setting and proof will be produeed up to a value of £100 on print orders 
plaeed from your copy, any logos available and photographs supplied. 

* The management reserves the right to refuse to undertake any work at their choice and to withdraw 
this offer at any time or future date. 

* To receive this offer please quote offer code 0F0215. 

Please contact: Peter Dobbs Design and Print Services, 

47, Queen Street, Hull, HUl lUU.Tel: 01482 224007 
Email: peter.dobbsdesignandprint@hotmail.co.uk 


PUEB 




Fishing 


PRODUCT 

MANAGER 

SALARY NEGOTIABLE 


An opportunity has arisen for a 
full time Fishing Tackle Product 
Manager, based in Alnwick, 
Northumberland. 

The ideal candidate will 
possess a good knowledge of 
UK coarse fishing techniques 
and products, and a good 


understanding of Fly, Predator 
Sea and Carp fishing categories. 

The candidate should also 
be confident with computers, 
spreadsheets, email and the 
internet. 

International travel is a 
requirement of this position. 


To apply or for further information: 

Please send your request/CV to: adandie@purefishing.com 










mu OPINION 


Sean O’Driscoll 

Making manufacturing 
continue to count 


TACKLE 

(SGUNS 


EDITORIAL 

Editor In Chief: John Hunter 
Tel: 01327 315412 
Mobile: 07990 542958 
E-mail: john@dhpub.co.uk 

Sub Editor: Lee Jones 


I t was nearly 25 years ago when 
the ever-smiling Tony Caton 
and his lovely wife Lynn paid 
a visit to the Tackle & Guns 
empire to ask me to help with the 
launch of Gemini Tackle. 

In those days T&G was housed 
in a temporary building on an 
industrial estate on the outskirts of 
Peterborough. We didn’t get many 
visitors, so it was a special day 
when someone made the trip. 

I recall what a nice man Tony 
was - very humble, gracious and 
warm. 

They only stayed for a couple of 
hours but Tony was keen to show 
me his unique sinker system. We 
were able to assist with his trade 
promotion and a quarter of a 
century later it s nice to know the 
company is stiU going strong. 

Sadly Tony died in 2009 
but when we did meet in the 
intervening years he was always 
keen to find out how my family 
and I were doing. 

So it was with a feeling of 
affection that early in August 
I made the trip to Caistor, in 
Lincolnshire, to see how the 
company is doing these days. 

I am pleased to say it is stiU 
with the Catons and being ably 
run by grandson Wesley, while his 
father and two brothers are also 
employed. 



It was nice to see manufacturing 
alive and kicking within the UK 
tackle trade. There is life outside 
China! 

The winding roads to Caistor, 
as in much of Lincolnshire, are a 
bit laborious and invariably you 
can only go as fast as the tractor in 
front of you. 

Taking one of the sharp turns 
and entering the small hamlet of 
Faldingworth I stumbled upon a 
name that I recognised as one of 
our advertisers - Lintran, the guys 
well known for dog transit boxes. 


I couldn’t pass without seeing if 
Frank Hopkins, the owner was at 
home. Thankfully he was and he 
had time to give me a quick tour 
of his premises. To say I was more 
than a bit surprised would be an 
understatement. 

Here was British manufacturing 
in full flow as his master craftsman 
turned pieces of metal into high- 
quality dog boxes. 

Frank was on a high as he 
had just completed two of his 
best trading years ever and there 
were no signs of things slowing 
down, as he reported a number of 
contracts that he had recently won. 

My journey to Lincolnshire 
reminded me in many ways of 
how the trades were half a century 
ago, when much manufacture stiU 
took place. It also showed there are 
StiU many opportunities out there 
for the specialist manufacturer and 
long may that continue! 

Some of you may have observed 
that T&Gs very own Caroline 
Mandaracas’ face is not in her 
usual position at the front of the 
magazine. After four and a half 
years Caroline is moving on to 
pastures new and will be working 
outside the industry. 

I would like to publicly thank 
her for everything she has done for 
T&G and DHP and wish her all 
the best for the future. 


Statisticc - Who gets this magazine? 


This month's edition of Tackle & Guns has been sent out to a total of 5,343 
people in the industry. This is broken down as follows: 


Retailers of both fishing and shooting 711 

Agents and reps of both fishing and shooting - 
including clothing 94 

Wholesalers and manufacturers of both fishing and 

shooting - including clothing 102 

Retailers of fishing equipment only 1,619 

Agents of fishing equipment only 187 

Wholesalers and manufacturers of fishing 
equipment only 588 


Fisheries 

265 

Retailers of shooting equipment only 

757 

Agents of shooting equipment only 

42 

Wholesalers and manufacturers of shooting 

equipment only 

307 

Shooting grounds and clubs 

290 

Press, public relations and others 

326 

Firearm officers 

55 

Total circulation 

5,343 
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ADVERTISING 

Events & Trade Commercial Director: 

Dean Rotheiy Tel: 01327 315432 
Mobile: 07866 721554 
E-mail: deanrothery@dhpub.co.uk 

Publisher: Sean O’Driscoll 
Tel: 01327 315407 
Mobile: 07788 922976 
E-mail: sean@dhpub.co.uk 

Ad Production Manager: Paul Evans 
Tel: 01327 315450 
Production Controller: Lea Terry 
Tel: 01327 315423 


DESIGN 

Creative Director: Mark Grafton 
Design: Nicola Howe & Joel Howe 
Advert Design: Harvey Palmer 
Reprographics Manager: Derek Mooney 


David Hall Publishing Ltd, 

1 Whittle Close, Drayton Fields, 
Daventry, Northamptonshire NNll 8RQ 
Tel: +44 (0)1327 311999 
Fax: +44 (0)1327 315430 

Website: www.tandgmagazine.com 
www.facebook.com/tackleandguns 
Twitter: @tackleandguns 





DHP Ltd welcomes unsolicited manuscripts, news and ideas. 
However, we regret that we are unable to guarantee the 
return of any material submitted. All material used remains 
the copyright of DHP Ltd. Views expressed by contributors 
are not necessarily those of the publisher, editor or the staff 
of the magazine. 

No part of this publication may be reproduced, stored in a 
retrieval system or transmitted in any form or by any means, 
electrical, mechanical, photocopying, recording or otherwise 
without the prior permission of DHP Ltd. All rights reserved. 





take 
outdoors 

retail finance 








V 


Offering 0% 

"l just got simpler 


You can now offer your customers 0% finance 
without the need for FCA authorisation (formerly CCL) 


Contact us today to join more than 800 retailers 
already offering Take it outdoors retail finance 
this summer 

Visit takeitoutdoors.biz or 

call 01273 737 831 to find out more 


Take it outdoors 
retail finance is 
delivered by 




smart 


ActSmart is the leading business support organisation 
for the sports and leisure market, delivering services 
worth over £300m per annum 



The Duchess 

MADE IN ALNWICK, ENGLAND. 

The Duchess features innovative technology including a split cage frame 
design and dual line guards within a classically styled high quality reel. 


HARDY 


ALNWICK ENGLAND 


www.hardyfishing.com 



